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CIRCULATION  CLASSES 

NON-DAILY 

CLASS  A  -  UP  TO  8,000 
CLASS  B  -  8,001-16,000 
CLASS  C  -  16,001-36,000 
CLASS  D  -  OVER  36,000 

DAILY 

CLASS  E  -  UP  TO  25,000 
CLASS  F  -  OVER  26,000 


Suburban  Journalist  of  the  Year 

Ml  Class**  CombiiMd 

Ed  Kemmick 

lee  Enterprises 

Billings  Gazette,  Billings,  MT 

Community  Service  Award-Editorial 

Ml  Clitwf  CoMbiMd 

Lee  Enterprises,  Inc. 

North  County  Times 
Escondido,  CA 

"Homelessness:  Continuing  Coverage’ 

Community  Service  Award-Promotional 

Ml  Classes  Coaibiaad 

Lee  Enterprises,  Inc. 

North  County  Times 
Escondido,  CA 
"Women  of  Merit  Awards’ 

Best  Special  Section 

Class  A 

Hometown  Communications  Network 
(Hometown  NewspapersI 
Milford  Times 
Milford,  Ml 

"2001:  The  Year  in  Review’ 

Class  B 

Holden  Landmark  Corporation 
The  Landmark 
Holden,  MA 
"Future  Leaders’ 

Class  C 

Hollinger  International  (Pioneer  Press) 

The  Doings 
Hinsdale,  IL 

"Special  Report  Sept  I J,  2001’ 

Class  D 

Lakeland  Newspapers 
Lakeland  Media 
Grayslake,  IL 
"9/11" 

Class  E 

1st  place  tie 

Rust  Communications  (Concord  Publishing  House) 

Southeast  Missourian 

Cape  Girardeau,  MO 

"Our  World  Since  September  II’ 

Community  Newspaper  Holdings,  Inc. 
Pharos-Tribune 
Logansport  IN 
"Pharos-Tribune  Staff" 

ClassF 

1st  place  tie 
Lee  Enterprises,  Inc. 

Quad  City  Times 
Davenport  lA 
"Our  Way  of  Life’ 

Lee  Enterprises,  Inc. 

Herald  &  Review 
Decatur,  IL 
"The  Solution:  US’ 

Best  Entertainment  Lifestyle  Section 

Classes  A  &  B  Combisad 

Jewish  Renaissance  Media 
Detroit  Jewish  News 
Detroit,  Ml 
"Gail  Zimmerman’ 

Class  C 

The  Gazette 
Gaithersburg  Edition 
Gaithersburg,  MD 
The  Gazette  2" 
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Milford  Times 

Hometown  Communications  Network 
Milford,  Ml 


SK\ 

SUBURBAN  NEWSPAPERS  OF  AMERICA 


Suburban  Newspapers  of  America 
is  pleased  to  present  the 
1st  place  winners  of  the 
2002  EDITORIAL  CONTEST. 

This  contest  recognizes  outstanding 
contributions  to  the  editorial 
quality  of  Suburban  daily,  community 
and  weekly  newspapers. 


CONGRATULATIONS  1ST  PLACE  WINNERS! 


CtanO 

Packet  PuMications 
The  Princeton  Packet 
Princeton,  NJ 

Tune  OFF:  Central  New  Jersey's  Weekly  Guide 
to  Cultural  Survivar 

ClaccE 

Lee  Enterprises,  Inc. 

The  Daily  News 
Longview,  WA 

"Scenes  From  A  Circus:  Festival  Preview: 

Art  of  Glass' 

ClatsF 

HoHinger  IntemationsI,  Inc. 

(Midwest  Suburban  Publishing) 

Daily  Southtown 
Tinley  Park.  IL 

Best  Editorial  Writing 

Class  A 

Sun  Newspapers 
Sun  Newspapers 
Cleveland,  DH 
"Overlooked:  Inpraise: 

Build  the  Bridge" 

CiassB 

Hometown  Communications  Network 
(Dbserver  &  Eccentric  Newspapers) 

Farmington  Dbserver 
Farmington,  Ml 

'Welkers:  Council  Citizens:  ttoad  Less  Traveled' 

ClassC 

HoHinger  International  (Pioneer  Press) 

The  Doings 
Hinsdale,  IL 
"Pamela  Lannom" 

ClassD 

Messenger  Post  Newspapers 
Brighton- Pittsford  Post 
Pittsford,  NY 

"Let's  Keep  Promise  on  County  Daycare" 

ClassE 

Journal  Register  Company 
The  Saratogian 
Saratoga  Springs,  NY 
"Editorials  by  Barbara  Lombardo" 

ClassF 

Antelope  Valley  Newspapers,  Inc. 

Antelope  Valley  Press 
Palmdale,  CA 

Wyman  Home:  Witch  Hazing:  Brown  Should 
Besign" 

Best  Column  Writing 

Class  A 

Hometown  Communications  Network 
(Hometown  Newspapers) 

Milford  Times 
Milford,  Ml 
"David  Aguilar" 

Claes  B 

Suburban  News  Publications 
Upper  Arlington  News 
Columbus,  DH 

"Martin  Bozenman  Columns' 

ChMsC 

Hometown  Communticstions  Network 
(Lansing  Community  Newspapers) 

The  Towns  Courier 
East  Lansing,  Ml 

The  Way  We  Are  by  Ann  BusselF 

ClassD 

Metro  Valley  News  Group 
The  Surrey/North  Delta  Leader 
Surrey,  BC 

They're  Wanted,  At  Last":  "Beading,  Writing, 
Baality":  'Jad  Offers  Illusion  of  Justice" 

CtassasE&FCombinad 

Journal  Register  Company 
Delaware  County  Daily  Times 
Primos,  PA 

"GH  Spencer  Columns' 


Best  Editorial  Page  Cartoon 

CImsm  B  a  C  CmnUmB 

Suburban  News  Publications 
DIentsngy  Valley  News 
Columbus,  DH 
"Business  Ethics' 

OassesD.EaFCeiabiBad 

Sun  Newspapers 
Bedford  Sun  Banner 
Cleveland,  DH 
VSPS  Uniform' 

Best  Editorial  Page 

Classas  A  ft  B  Combiaad 

East  Hampton  Star,  Inc. 

The  East  Hampton  Star 
East  Hampton,  NY 
"Editorial  Pages' 

Classes  Cft  D  Combiaad 

HoHinger  International,  Inc. 

(Midwest  Suburban  Publishing) 

The  Star 
Tml^  Park,  IL 
"Opinion' 

Classes  E  ft  F  Combined 

Journal  Register  Company 
The  Reporter 
Lansdale,  PA 
"PNI  Freedman" 

Best  Graphic  Artwork 
(supporting  editorial) 

Classas  A,  B,  C  ft  D  Combined 

HoHinger  IntemationsI,  Inc. 

(Midwest  Suburban  Publishing) 

The  Star 
Tmley  Park,  IL 
"At  Home" 

Classes  E  ft  F  Combined 

Lee  Enterprises,  Inc. 

Quad  City  Times 

Davenport,  lA 

"Jim  Gale,  Graphic  Artist" 

Best  Coverage  of  Local  Business  & 
Economic  Mews 

Class  A 

Journal  Register  Company 
Housstonic  Publications 
New  Milford,  CT 
"Best  Business  Publications' 

Class  B 

Times  Community  Newspapers 
Fauquier  Twnas-Oemocrat 
Warrenton,  VA 
"Fauquier  Up  Close" 

Classes  C  ft  D  Combined 

The  Gazette 
Gaithersburg  Edition 
Gaithersburg,  MD 
The  Business  Gazette" 

Classas  E  ft  F  Combined 

1st  place  tie 

Journal  Register  Company 
Taunton  Daily  Gazette 
Taunton,  MA 
"Business  Section" 

Community  Newspaper  Holdings,  Inc. 
Pharos-Tribune 
Loganspoit,  IN 
"Kristi  Osenbaugh" 

Best  Sports  Writing 

ClassA 

Hometown  Communications  Network 
(Dbserver  &  Eccentric  Newspapers) 
Westland  Dbserver 
Westland,  Ml 

"No  Shocker.  Baseball  Coach  Ambushed" 

CiassB 

Hometown  Communications  Network 
(Dbserver  ft  Eccentric  Newspapers) 
Rochester  Dbserver 
Rochester,  Ml 

"Base  Ball:  The  Way  It  Was  Meant..." 


ClassC 

Sun  Newspapers 
The  News  Sun 
Cleveland,  DH 
"H's  AH  About  The  Game" 

CiaasD 

Sun  Newspapers 
The  Sun  Ster 
Cleveland,  OH 
"Fan  Depreciation' 

ClassE 

Journal  Register  Company 
Taunton  OaHy  Gazette 
Taunton,  MA 

"Student-Athletes  and  Stknulants' 

ClassF 

Journal  Register  Company 
Delaware  County  DaHy  Tunes 
Primos,  PA 

Who  Does  Brown  Think  He's  KkUmg?" 

Best  Sports  Photo 

aassA 

CNI  Newspapers 
Local  News 
Fox  Point  Wl 
"Diving  Catch" 

CiassB 

Journal  Register  Company 
(Montgomery  Newspapers) 

Ambler  Gazette 
Fl  Washington,  PA 

"Huntingdon  Valley's  Tom  Lyons  Grimaces' 

ClassC 

HoHinger  International,  Inc. 

(Midwest  Suburban  Publishing) 

The  Star 
Tinley  Park,  IL 

TF  North  Coach  Ten  Zasada  Leaps  Into 
die  Air" 

ClassD 

Liberty  Suburban  Chicago  Newspapers 
Suburban  Life 
Oakbrook.  IL 

lyons  Township  High  School  Bight  Fielder 
Matt  Bolt  Hangs  Dn" 

ClassE 

Lee  Enterprises,  Inc. 

The  OaHy  News 
Longview,  WA 
"Goggle-^d" 


ClassF 

21st  Century  Newspapers 
The  Macomb  Daily 
Mt  Clemens,  Ml 
"Fog- 

Best  Sports  Section 

ClassA 

Hometown  Communications  Network 
(Observer  ft  Eccentric  Newspapers) 
Farmington  Observer 
Farmington,  Ml 
"Bests  Sports  Section' 


dassB 

Tunes  Community  Newspapers 
Fauquier  Tunes-Democrat 
Warrenton,  VA 

Sports-Feb  6,  Sept  4,  Oct  IT 

ClassC 

HoHinger  International,  kic. 

(Midwest  Suburban  Publishing) 

The  Star 
Tinley  Park.  IL 
"Sports' 

ClaasO 

Torstar  Corporation  (Metroland  Printing, 
PubHshing  ft  Distributing  Ltd) 

Whitby  This  Week 
Whitby,  ON 
This  Mbek  Sports' 

Ctetsn  E  A  F  CwHBiMd 

1st  place  tie 

Journal  Register  Compeny 
The  Reporter 
Lansdale,  PA 
"Dave  SMtz-Sports  StalT 

Journal  Register  Company 
The  Record 
Troy,  NY 

"Arch  de  Triumph:  Gameday" 

Best  News  Photo 

ClassA 

Hometown  Communicstions  Network 
(Observer  ft  Eccentric  Newspapers) 
Qarkston  Eccentric 
Claikston,  Ml 
"Deadly  Crash" 

CiassB 

Brehm  Communications,  Inc. 

(Gold  Country  Media) 

The  Press-Tribune 
RosevHle,  CA 

"Driver  Loses  Control  on  Freeway, 

FHes  Into  CoHege" 

ClassC 

Suburban  News  Publications 
The  Booster 
Columbus,  OH 
"Errant  Fke  Engme" 

Class  D 

Metro  Valley  News  Group 
Surrey/North  Delta  Laadm 
Surrey,  BC 
"Evan  Sear 

ClassE 
1st  place-tie 

Journal  Register  Compeny 
TheCaH 
Woonsocket  Rl 
"Michael  Gleason" 

Journal  Register  Company 
The  Record 
Troy,  NY 

"Hunting  Trip  Turns  Tragic' 

ClassF 

21st  Century  Newspapers 
The  Macomb  DaHy 
Ml  Clemens,  Ml 
"Gunman-Detrok  Man- 

Best  Feature  Photo 

ClassA 

Hometown  Communicatiotu  Network 
(Hometown  Newspapers) 

South  Lyon  Herald 
South  Lyon,  Ml 

"Phrrto  with  Watch  Out!  Active  Deer" 

Class  B 

Hometown  Communications  Network 
(Dbserver  ft  Eccentric  Newspapers) 
Livonia  Dbserver 
Livonia,  Ml 

"Cheerleaders  Puddle' 


CONGRATULATIONS  1ST  PLACE  WINNERS! 


Class  C 

CNS/ThisWeek  CommunitY  Newspapers 
Hillard  This  Week 
Hillard,  OH 

'Til  Have  Mine  With  a  Splash" 

Class  D 

Liberty  Suburban  Chicago  Newspapers 
Glen  Ellyn  News 
Glen  Ellyn,  IL 

'Sky  's  the  Limit  by  Steve  Bittinger' 

Class  E 

Journal  Register  Company 
The  Saratogian 
Saratoga  Springs,  NY 
‘Tang  Museum  Director’ 

Class  F 

Journal  Register  Company 
The  News-Herald 
Willoughby,  OH 
‘Love  for  the  Earth" 

Best  Photojournalism 

Class  A 

CNI  Newspapers 
Wauwatosa  News-Times 
Wauwatosa,  Wl 
"Missing" 

Class  B 

Jewish  Renaissance  Media 
Detroit  Jewish  News 
Farmington  Hills,  Ml 
"Krisrta  Hus  a' 

Class  C 

The  Gazette 

Germantown  Edition 

Gaithersburg,  MO 

‘Secret  Life  of  Affordable  Housing" 


TViESEG^ffLiFfeoF 

AFFORDABLE  HOUSING 
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Class  D 

Torstar  Corporation  (Metroland  Printing, 
Publishing  &  Distributing  Ltd) 

Oshawa  This  Week 
Oshawa,  ON 
Twilight  Zone" 

Class  E 

Lee  Enterprises,  Inc. 

The  Daily  News 
Longview,  WA 
"Faces' 

Class  F 

Lee  Enterprises,  Inc. 

North  County  Times 
Escondido,  CA 

"Frances'  Story/Hayne  Palmour" 

Best  Breaking  News  Story 

Class  A 

The  Gazette 
Kensington  Edition 
Gaithersburg,  MD 

"Ouesbons  Fill  Aftermath  of  Wreck’ 


Class  B 

Hometown  Community  Newspapers  (Lansing 
Community  Newspapers) 

Charlotte  Shopping  Guide 
Charlotte,  Ml 

“Residents  Finally  Get  to  go  Home’ 

Classes  C  &  D  Combined 

TlmesLedger  Newspapers 
Jamaica  Times 
Bayside,  NY 
’Flight  W’ 

Class  E 

Journal  Register  Company 
Daily  Freeman 
Kingston,  NY 
‘Mayor  Gallo  Dead" 

Class  F 

Lee  Enterprises,  Inc. 

Quad  City  Times 
Davenport,  lA 
‘Pipe  Bombs  Injure  6" 

Best  In-Depth  Reporting 

Class  A 

Journal  Register  Company  (Acme 
Newspapers) 

Main  Line  Life 
Ardmore,  PA 
"Medical  Leave" 

Class  B 

Hometown  Communications  Network 
(Dbserver  &  Eccentric  Newspapers) 

Southfield  Eccentric 
Southfield,  Ml 
‘City  on  the  Edge" 

Class  C 

CNS/ThisWeek  Community  Newspapers 
Dublin  Villager 
Columbus,  DH 

'Water  Wells  Are  Going  Dry" 

Class  D 

Michael  Publishing 
The  Suburban 
Montreal,  DC 

‘I  Want  Out  Of  Public  Curator" 

Class  E 

Lee  Enterprises,  Inc. 

The  Times  &  Democrat 
Drangeburg,  SC 
‘Cuffed  by  Crime" 

Class  F 

Lee  Enterprises,  Inc. 

Billings  Gazette 
Billings,  MD 
‘Under  the  Trap  Door’ 

Best  Feature 

Class  A 

CNI  Newspapers 
Wauwatosa  News-Times 
Wauwatosa,  Wl 
‘Spreading  Her  Wings' 

Class  B 

Torstar  Corporation  (Metroland  Printing, 
Publishing  &  Distributing  Ltd) 

Port  Perry  This  Week 

Port  Perry,  DN 

The  Last  Line  of  Defense" 

Class  C 

Gateway  Star  Publications 
Times  Express  Star 
Monroeville,  PA 
‘Meet  Father  Bob" 

Class  0 

Hollinger  International,  Inc.  (Midwest  Suburban 
Publishing) 

The  Star 
Tinley  Park,  IL 
"Kindergarten  Day" 


Classes  E  &  F  Combined 

Hollinger  International,  Inc.  (Midwest  Suburban 
Publishing) 

Daily  Southtown 
Tinley  Park,  IL 
‘A  Stranger  at  the  Door" 

Best  Local  Election  Coverage 

Class  A 

American  Community  Newspapers  LLC  (DFW 
Community  Newspapers) 

Rowlett  Lakeshore  Times 

Rowlett,  TX 

"Local  Elections,  2002" 

Class  B 

1st  place  (tie) 

Hometown  Communications  Network 
(Dbserver  &  Eccentric  Newspapers) 

Livonia  Dbserver 
Livonia,  Ml 
"Election  2001' 

Hometown  Communications  Network 
(Dbserver  &  Eccentric  Newspapers) 

Troy  Eccentric 
Troy,  Ml 
‘Election  2001" 

Class  C 

The  Gazette 
Rockville  Edition 
Gaithersburg,  MD 

‘Candidates  Weigh  in  on  Traffic,  Transportation" 

Classes  D,  E  &  F  Combined 

Patuxent  Publishing  Company 
Towson  Times 
Towson,  MD 
‘Election  Coverage" 

Best  Environmental  Coverage 

Classes  A  &  B  Combined 

Greater  Media  Newspapers 
The  Hub 
Freehold,  NJ 

‘Sandy  Hook  CCD  System  at  Risk" 

Classes  C  &  D  Combined 

Messenger  Post  Newspapers 
Brockport  Post 
Brockport,  NY 
"8  Editorial  Articles" 

Classes  E  &  F  Combined 

Lee  Enterprises,  Inc. 

The  Daily  News 
Longview,  WA 
‘Bird  Paradise" 

Best  Front  Page 

Class  A 

Journal  Register  Company  (Acme 
Newspapers) 

Main  Line  Life 
Ardmore,  PA 
‘Best  Front  Page" 

Class  B 

Hollinger  International,  Inc.  (Midwest  Suburban 
Publishing) 

The  Star 
Tinley  Park,  IL 
’Chicago  Heights  Star’ 

Class  C 

The  Gazette 
Gaithersburg  Edition 
Gaithersburg,  MO 

ClauD 

Torstar  Corporation 
(Metroland  Printing, 

Publishing  &  Distributing  Ltd) 

Burlington  Post 
Burlington,  ON 

Class  E 

Lee  Enterprises,  Inc. 

The  Daily  News 
Longview,  WA 

‘Rampage  Suspect;  Property  Texes;  Job  Shiff 


vvvvvv.suburban-nevvs.org 


Class  F 

Hollinger  International,  Inc.  (Midwest  Suburban 
Publishing) 

Daily  Southtown 
Tinley  Park,  IL 

Best  Young  People's  Coverage 

Classes  A,  B,  C  &  D  Combined 

Torstar  Corporation  (Metroland  Printing, 
Publishing  &  Distributing  Ltd) 

Port  Perry  This  Week 
Port  Perry,  ON 
‘Faces  of  the  Future  2002" 

Classes  E  &  F  Combined 

1st  place  (tie) 

Antelope  Valley  Newspapers,  Inc. 

Antelope  Valley  Press 
Palmdale,  CA 
"Future  Leaders" 

Community  Newspaper  Holdings,  Inc. 

Pharos-Tribune 

Logansport  IN 

‘Deb  Saine" 

Best  Coverage  of  Aging 
Issues/Senior  Citizen  Lifestyles 

All  Classes  Combined 

Journal  Register  Company 
The  Morning  Journal 
Lorain,  OH 
"A  Bitter  Pill" 

Best  Coverage  of  Local 
Education/School  District  Issues 

Class  A 

Hometown  Communications  Network 
(Hometown  Newspapers) 

South  Lyon  Herald 
South  Lyon,  Ml 

‘Understanding  Special  Education" 

Class  C 

Greater  Media  Newspapers 
The  Independent 
Freehold,  NJ 

‘Middletown  Teachers'  Strike" 

Classes  E  &  F  Combined 

Hollinger  International,  Inc. 

(Midwest  Suburban  Publishing) 

Daily  Southtown 
Tinley  Park,  IL 
‘Paying  For  A  Dream" 

Best  Parenting/Kids  Publication 
(Niche  Product! 

All  Classes  Combined 
Community  Newspaper  Company 
Parents  and  Kids 
Needham,  MA 
‘Parents  and  Kids" 


REPRESENTING  OVER 
2.000  NEWSPAPERS 
IN  NORTH  AMERICA 
Awcrini  'i  Hi'sf  Rvuii  Nc'a'ifxifket  s  i 
/hnerua's  Best  Mtirkcts. 
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LETTERS 


'E&P' HAS  THE  WRITE  STUFF? 

JUST  A  QUICK  NOTE  OF  PRAISE  FOR 
the  beautifully  written  second 
paragraph  of  E^Fs  Feb.  10 
editorial,  “Open  season  on  access”  [p.  9], 
which  read;  “The  laws  and  customs  that 
anchor  open  government  in  this  nation’s 
several  states  are  most  at  risk  when 
insecure  times  such  as  these  breed  the 
illusion  that  if  only  information  and 
ideas  could  be  rationed  to  the  few  and 
withheld  from  the  many,  then  our 

people  would  be  made  _ 

stronger  by  their 

ignorance,  more  alert  LET 

by  their  blinkered  vision,  E&P  welcom 

more  united  by  their  them  via  e-n 

isolation.”  editorandpu 

WILLIAM  REMER  fa£simikto( 

Armada,  Mich,  or  via  snail-. 


OH  THE ‘TURF' WAR 

IT  IS  UNFORTUNATE  OT^ami 

The  Atlanta  Journal-  turn,  locatiai 

Constitution  no  address.  Let 

longer  accepts  out-  oU  the  us 

of-state  letters  because  - 

of  boilerplate  missives  sent  by  party 
loyalists  [“‘TuiT  war:  Copy  desk  vs. 
copycats,”  Feb.  10,  p.  4]. 

Paying  more  attention  to  the  letters- 
to-the-editor  section  and  verification  of 
authenticity  is  warranted.  But  when  a 
newspaper’s  readership  is  no  longer 
confined  to  its  print  circulation  area  and 
encompasses  the  world  via  the  Internet, 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters® 
editorandpublisher.com,  xna 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  all  the  usual  reasons. 


parochial  newspapers  when  we  try  to 
assist  local  preservationists  attempting 
to  save  buildings  in  their  areas  that 
have  national  cultural  importance. 
Environmentalists  in  New  York 
wishing  to  support  the  creation  of  a 
Maine  Woods  National  Park  may  be 
censored,  in  effect,  by  newspapers  that 
fear  form  letters. 

Shouldn’t  the  publication  of  a  letter 
be  based  on  the  merit  of  the  idea  and 
the  quality  of  the  wordsmithing  — 
and  not  on  the  locale  where  a  writer 
happens  to  reside? 

The  marketplace  of  ‘ 
^  ideas:  isn’t  that  what 

tters.  Send  journalism  is  all  about? 

to  letters®  STEVE  LINDSEY 

her.com,  via  Keene,  N.H. 


aU to  “Letters,”  CORRKCTKIN 

sher,  770  Jn  “Consistency  is  king” 

w  York,  NY  (Peb.  17,  p.  12),  E&P, 

include  name,  Jue  to  a  copy-editing 

ional  qffilia-  error,  mangled  the 

ind  e-mail  meaning  of  a  key 

s  may  be  edited  paragraph  describing 

d  reasons.  one  of  the  ways  The 

-  New  York  Times 

i  ensures  the  quality  of  its  national 
I  edition  across  New  York  Times  Co.  and 
I  contract  print  sites.  The  paragraph, 

I  appearing  on  p.  17,  should  have  read: 

\  “Prepress  gets  a  monthly  snapshot  of 
I  all  sites  when  each  of  them  prints  and 
submits  a  Graphic  Arts  Technical 
Foundation  test  target.  Also,  three 
hours  before  each  day's  press  run,  every 


limiting  reader  feedback  hobbles  the  free  j  site  outputs  a  test  page  to  check  the 


exchange  of  ideas. 

Historic  preservationists  like  me 
increasingly  find  ourselves  stymied  by 


connection  and  quality.  Contra  Costa’s 
Hammond-Cuff  says  the  procedure 
takes  about  30  minutes.” 


- 50  YEARS  AGO  - 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


I  FEB.  21,  1953: 

!  President  Eisenhower  met  repre- 
I  sentatives  of  the  press  —  and 
those  of  radio  and  other  media  — 
on  Feb.  17  for  the  first  time  since 
his  inauguration  and  made  it 


clear  that  his  conferences  with 
them  are  to  be  frank  discussions. 

Every  newspaper  advertising 
executive  should  re-examine  his 
training  methods.  The  streamlined 


newspaper  advertising  staff  of  the 
future  will  require  men  of  vision 
with  minds  free  of  the  barnacles 
of  prejudice  and  tradition,  says 
Roland  L.  Hicks,  professor  at 
Pennsylvania  State  College. 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 
Newspapers  run  eight  of  the  top  20  news  Web 
sites.  See  the  complete  Nielsen/zNetRatings 
rankings  on  editorandpublisher.com/headlines 
(Feb.  20). ...  Most  large  papers  are  now 
editorializing  for  the  White  House  to  secure 
global  support  before  invading  Iraq.  Read  Art 
Berman’s  report  (Feb.  20). ...  A  Mexican  court 
overturned  the  conviction  of  two  men  accused  of 
murdering  San  Antonio  Express-News  reporter 
Philip  True  in  1998.  The  case  now  goes  to  an 
appeals  court  (Feb.  21). ...  Columnist  Charles 
Bowen  profiles  The  Biography  Project  a  Web 
encyclopedia  on  pop  culture. ...  And,  as  always, 
a  new  Photo  of  the  Week  and  E&P  Online  Poll. 
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high  priority  for  resources 
in  your  newsroom?! 


Metro  Of  City  News 
Sports _ 


I:  ICS4|frSS>  institute 


Politics  and  Government 

Features 

Business 
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TRUECOIIVICTS 

T06ETBETRIED 

More  than  four 
year  after  San 
Antonio  Express-News 
correspondent  Philip 
True  was  killed  while 
hiking  through  a 
Mexican  mountain 
range,  the  two 
Huichol  Indians 
convicted  in  his 
death  won  a  new 
trial  last  week. 

The  two  —  Juan 
Chivarra  de  la  Cruz 
and  his  brother- 
in-law,  Miguel  / 
Hemindez  de  la 
Cruz  —  have  been  • 
free  while  appealing 
their  convictions  and 
the  13-year  prison 
sentences  handed 
down  last  May.  That 
trial  was  itself  an 
appeal  brought  by 
prosecutors  after  the 
pair  was  acquitted 
by  a  municipal  judge 
in  August  2001. 

In  the  latest  ruling, 
a  federal  court  sent 
the  case  back  to  a 
three-judge  court, 
saying  ft  had  erred 
by  allowing  one  of 
the  judges  to  rule 
in  the  case  after  he 
had  been  asked  to 
recuse  himself. 
Express-News  Editor 

i-J 
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Corporate  CEOs  look  for 
better  biieiness  bureaus 


Executives  and  others  participating 
in  American  Press  Institute  surveys 
see  through  holes  in  news  coverage 

BY  JOE  STRUPP 

Business  coverage  in  most  newspapers  is 
devoid  of  depth  and  given  low  priority  inter¬ 
nally,  according  to  a  report  on  surveys  of  cor¬ 
porate  executives,  newspaper  editors,  and  journalism 
instructors  released  Feb.  24.  They  cite  as  the  key  rea¬ 
sons:  a  dearth  of  business  training  for  reporters,  a 
shallow  pool  of  talented  financial  writers,  and  a  lim¬ 
ited  understanding  of  business  needs  by  journalists. 
But  there’s  help  on  the  way. 

The  surveys,  sponsored  by  the  American  Press  In¬ 


stitute,  found  business  reporting  is  among  the  least 
attractive  beats  on  most  papers.  And  “CEOs  describe 
business  journalists  as  lacking  a  basic  understanding 
of  how  businesses  operate,”  states  the  API  summary 
of  the  surveys,  conducted  by  Selzer  &  Co.  of  Des 
Moines,  Iowa.  “They  don’t  ask  questions  that  probe 
below  the  surface  and  so  their  reports  do  not  convey 
the  detailed  information  business  leaders  need.” 

In  response  to  the  findings,  API  has  received 
a  $2.9-million  grant  for  a  national  program  of 
business-journalism  training  from  the  Donald 
W.  Reynolds  Foundation  of  Las  Vegas,  which  funded 
the  surveys.  The  grant  consists  of  $1.44  million  for 
20  business-reporter  workshops  each  year  for  three 
years  and  $1.46  million  for  a  business-reporting 
Web  site  offering  information  on  terminology, 
examples  of  high-quality  business  coverage,  and 
discussion  forums. 

“Business  leaders  and  working 
journalists  see  a  critical  need  for 
improvement  of  the  business  jour¬ 
nalists  craft,”  said  Steven  L.  Ander¬ 
son,  president  of  the  foundation. 

In  the  four  surveys,  Selzer  &  Co. 
polled  500  corporate  CEOs  and 
presidents,  301  newspaper  editors 
and  managing  editors,  202  busi¬ 
ness  editors  and  reporters,  34  jour¬ 
nalism-school  administrators,  and 
10  business-school  administrators. 

Among  the  business  executives 
surveyed,  62%  said  they  read  their 
local  daily  newspaper  almost  daily, 
with  one  in  three  noting  they  were 


The  Reston,  Va.-based  American 
Press  Institute  polled  1,047  people. 
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The  Solution  is  Key. 

Sandusky  Newspapers,  Inc. 

Sandusky  Newspapers  made  news  with  its  recent  purchase  of  the  Carl  A. 

Jones  Newspapers  and  its  flagship  Johnson  City  Press.  It’s  just  the  latest  in  a 
series  of  acquisitions  that  helped  the  company  grow  its  revenue  to  $130  million, 
and  almost  quadruple  in  size.  The  1 33-year-old  family-owned  firm  owns  news¬ 
papers  in  Ohio,  Tennessee,  Michigan  and  Utah.  It  also  owns  10  radio  stations  in 
Seattle  and  Phoenix. 


Why  KeyBank? 

David  Rau,  President  and  CEO,  says:  “Key  is  a  long-time  partner  of  our  company 
since  1962  and  really  understands  our  strategy  of  growth." 

Key  has  supported  Sandusky  through  both  publishing  and  radio  acquisitions, 
helping  it  acquire  over  $220  million  worth  of  newspapers  and  radio  stations  since 
1993.  The  strong  alliance,  which  encompasses  credit  facilities,  cash  manage¬ 
ment  and  financial  solutions,  means  that  Sandusky  never  had  to  look  elsewhere 
for  its  banking  resources.  Rau  sums  up:  “We  value  the  personal  nature  of  our 
relationship.  Most  important,  we  trust  each  other." 


To  learn  more,  call  Kathleen  Mayher,  Executive  Vice  President  and 
Division  Manager,  at  1  -800-523-7248,  ext.  45787,  or  visit  Key.com/media. 
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Robert  Rivard  said 
that  the  newspaper 
“is  not  going  to  give 
up  until  we  find 
justice.” 

-  MARK  FITZGERALD 

AT  LAST,  SOME 
WANTED  HELP 

Finally!  Some 
news  about  help- 
wanted  advertising 
that  newspaper 
executives  will  want 
to  read:  The  industry 
gained  recruitment¬ 
advertising  share 
against  online 
competitors  in  the 
fourth  quarter, 
providing  a  founda¬ 
tion  for  a  newspaper 
rebound  in  the 
category  this  year, 
concludes  a  Goldman 
Sachs  research  report 
released  Friday. 

Online  players’ 
share  of  the  category 
declined  to  an 
estimated  12.8%  in 
the  fourth  quarter 
last  year  from  their 
peak  of  14.4%  in  the 
third  quarter  of  the 
year  before.  Goldman 
predicted  their  share 
will  be  less  than  13% 
this  year,  down  from 
13.4%  last  year. 

Online's  heavy 
exposure  to  tech- 
related  jobs  and  the 
consolidation  of 
online  job  players 
have  left  them 
vulnerable  to  revenue 
shortfalls.  Mean¬ 
while,  newspapers 
have  ramped  up  the 
creation  of  new 
online  recruitment 
products  and  still 
dominate  their  local 
hiring  markets, 
according  to  the 
research  report. 

-  LUCIA  MOSES 


dissatisfied  with  the  quality  of  business  news  they 
found  there.  “They  are  saying  that  reporters  don’t 
have  the  knowledge  of  what  the  story  is,”  said  Ann 
Selzer,  who  conducted  the  study. 

But  newspapers  got  good  marks  on  accuracy  from 
corporate  executives.  When  asked  how  coverage 
could  improve,  many  said  training  from  business 
executives  on  how  they  make  decisions  would  help,  as 
would  business  internships  for  reporters. 

Editors  and  reporters  agreed  that  coverage  could  be 
better.  Several  business  editors  contacted  by  E^P 
blamed  part  of  the  problem  on  the  business  beat’s 
lack  of  popularity.  “Business  reporters  are  often  there 
by  default,”  said  Paul  Flemming  of  the  Springfield 
(Mo.)  News-Leader,  who  was  among  those  surveyed 
for  the  API  project.  C.R.  Roberts,  acting  business- 
team  leader  at  The  News  Tribune  in  Tacoma,  Wash., 
agreed.  “It  is  a  stiffer  learning  curve,”  he  said  of  finan¬ 
cial  coverage.  “You  need  a  lot  more  background.”  But 
he  pointed  out  that  company  executives  are  not  the 
target  readers  for  local  newspapers,  so  they  should  not 


!  be  the  key  judges  of  quality.  “Our  mission  is  not  to 
I  write  to  business  leaders,”  he  said. 

!  Just  18%  of  the  surveyed  editors  rated  their  busi- 
1  ness  staffs  as  excellent,  compared  with  44%  citing 
I  excellence  in  their  sports  coverage,  30%  in  metro- 
!  news  coverage,  and  28%  in  both  features  and  political 
j  coverage.  Most  business-section  staffers  blamed  this 
!  performance  on  a  lack  of  training  and  formal  business 
i  education.  But  when  asked  about  receiving  training 
j  now,  66%  said  they  likely  would  not  be  able  to  attend 
!  any  training  that  required  two  days  of  absence  and 
;  cost  more  than  $500,  API  reported. 

'  Among  news  executives,  only  14%  rated  the  skills 
!  of  their  business  reporters  as  excellent,  while  52% 

I  awarded  this  highest  staff  rating  to  sports,  43%  to 
j  metro  news,  39%  to  features,  and  32%  to  government 
!  and  politics. 

I  At  journalism  schools,  administrators  took  some 
1  of  the  blame  for  poor  business  reporting,  with  only 
j  28%  saying  they  do  a  good  job  training  students  for 
i  business-journalism  careers.  11 


In  an  unusual  Colorado  court  case 


Daily  presses  tor  access  to  diary 


BY  MARK  FITZGERALD 

CHICAGO 


Dear  Diary:  TkE 
Montrose  (Colo.) 
Daily  Press  has 
taken  me  to  court  to  get 
a  good  look  at  you. 

That  could  be  a  recent 
entry  in  the  diary  Mont¬ 
rose  County  Manager 
Dennis  A.  Hunt  has 
testified  he  keeps  to 
record  both  personal 
events  and  the  daily 
operations  of  county 
government.  In  a  case 
that  touches  on  the  defi¬ 
nition  of  “public  record” 
and  the  privacy  rights 
of  a  public  official.  Hunt 
and  the  6,183-circu¬ 
lation  Daily  Press  have 
been  fighting  since  last 
summer  over  the  diary. 

Daily  Press  Managing 
Editor  Greg  Johnson 
said  Hunt  made  the 
diary  a  public  record  by 
referring  to  it  last  year 
during  an  Aug.  12  public 
hearing  on  the  firing  of 


the  county’s  airport 
manager.  “He  says  right 
in  the  transcript,  ‘My 
diary  has  incidences  on 
all  county  operations 


Hunt  and  the  county 
rebuffed  the  newspaper’s 
two  “open-records”  law 
requests  for  the  diary, 
and  an  attempt  at  medi¬ 
ation  between  the  sides 
was  also  unsuccessful. 


Dennis  Hunt’s  diary:  Private 
and  employees,’” 

Johnson  said.  “We 
want  to  check  [the 
diary]  to  make  sure 
[his  testimony]  is 
substantially  correct ... 
and,  also,  if  he’s  using 
it  for  public  business, 
what  other  county  busi¬ 
ness  is  being  discussed 
in  this  document?” 


document  or  public  record? 

Hunt’s  attorney,  Paul 
C.  Sunderland,  said  the 
Wick  Communications 
paper  is  making  a  “silly 
argument”  in  its  suit 
filed  Jan.  31  in  Montrose 
County  District  Court. 
Courts  might  order  a 
diary  made  public  in  a 
criminal  case,  he  said, 
but  “a  newspaper 
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attempting  to  get  access 
to  private  diaries  simply 
because  they  want  to  see 
something  that  might 
be  embarrassing  or  sala¬ 
cious,  that  is  a  different 
matter  entirely.” 

But  the  paper  isn’t 
seeking  a  “smoking 
gun,”  Johnson  said:  “We 
don’t  want  to  invade 
his  privacy'  —  we  want 
to  get  what’s  public.” 

Public-records  e.xpert 
Jane  E.  Kirtley,  director 
of  the  Silha  Center  for 
the  Study  of  Media 
Ethics  at  the  University 
of  Minnesota,  said  the 
law  is  generally  on  the 
newspaper’s  side:  “It 
goes  to  show  that  many 
officials  have  trouble 
accepting  that,  in  a  veiy 
real  sense,  their  business 
is  the  public’s  business. 
They  think,  well,  it’s  my 
calendar  or  my  diary  — 
but  not  if  it’s  prepared 
in  the  course  of  official 
business.”  11 
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Patent  case  a  cause  for  alarm? 


A  lawsuit  over  Web  technology 
has  newspaper  publishers 
calling  their  attorneys 
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Paul  C.  Meckel’s  Web  site 


BY  CARL  SULLIVAN 

A  DOZEN  SMALL  NEWSPAPERS  SCATTERED 
across  the  countrj'  have  been  sued  in  the  U.S. 
District  Court  of  Northern  California  for 
infringing  patents  that  allegedly  apply  to  technology’ 
used  by  their  Web  sites.  Publishers  generally  declined 
to  speak  on  the  record  about  the  suit,  but  several 
privately  expressed  - 

.  ,  ’  ,  Screen  Shots  if  GoitvslMirg  Tnae 

tears  that  the  patents 
could  apply  to  nearly 
all  of  the  Web  sites  ”  “  ^  - 

run  by  the  1,468 
daily  newspapers  in 
the  United  States. 

The  patent  holder,  I  | 

Paul  C.  Heckel,  62, 

?!  I  Listenir^  for  literacy 

sued  the  newspapers  IhIPIB 

Jan.  6  after  they  Mgd  - 

failed  to  respond  to  |2S9 

letters  sent  last  fall 

notifying  them  of 

the  alleged  patent  Screenshots  of  Gettysburg- 
.  r-  ^  1  Times.com,  as  posted  on  ■ 

infhngement  and  ^  Heckel’s  Web  site  I 
ofiering  licenses  for  Pl 

the  technology’  in  question.  ^ 

TTie  San  Mateo  (Calif.)  Daily  Journal,  yvhich  ■■ 
was  included  in  the  suit  already  has  settled  y\ith 
Heckel,  according  to  Publisher  Jerry’  Lee.  He  « 
declined  to  comment  further.  „ 

Cinergy’  Communications  Co.  of  Evansyille,  •“ 
Ind..  which  hosts  the  Web  site  for  the  Kentucky  C 
New  Era  in  Hopkinsyille,  has  reconfigured  its 
Web  site  and  settled  the  case,  said  Robert  Bye,  yice 
president  and  general  counsel  for  Cinergy’. 

And  the  Gettysburg  (Pa.)  Times  bought  a  license 
before  the  layvsuit  was  filed,  Heckel  said. 

The  two  patents  —  RE  36,654,  issued  in  2000,  and 
4,486,857,  issued  in  1984  —  cover  technology  that 
Heckel  said  he  has  been  developing  since  the  1980s. 
Both  concern  the  use  of  software  to  group  multiple 
files  into  a  sy’stem  that  allows  computers  to  display 
abbreviated  portions  of  the  files  on  a  single  screen. 

Heckel  said  the  patents  cover  some  technologies 
that  allow  Web  sites  to  display  the  headline  and 
abstract  of  a  news  story’  yvith  a  link  to  another  file  that 
displays  the  entire  story.  The  ability  to  “zoom”  into  a 
related  file  from  a  Web  page  is  apparently  a  key 
element  of  the  complex  patent  claims. 


Although  patent  4,486,857  expired  last  fall,  a 
patent  holder  can  still  sue  for  past  infringement, 
according  to  Heckel.  This  is  the  same  patent  that 
Apple  Computer  Inc.  was  accused  of  yiolating  in 
dey  eloping  its  Hy’perCard  software.  Apple  settled  that 
case  with  Heckel  in  1989,  reportedly  for  six  figures. 

Sey  eral  of  the  newspapers  plan  to  file  a  motion  for 
dismissal,  said  DawTi  Phillips  Hertz,  an  attorney’  yvith 
Butzel  Long  of  Detroit  and  general  counsel  of  the 
Michigan  Press  Association,  yvho  is  representing  four 
of  the  defendants.  “We’ve  been  sued  in  Northern 
California,  and  this  does  not  strike  us  as  being  the 
appropriate  forum  since  none  of  these  defendants 
; -  have  any  substantial  contact  yvith  Cali¬ 

fornia,”  she  said.  Hertz  added  that 
her  clients  are  performing  “due  diligence 
to  determine  the  nature  and  e.xtent  of 
this  patent.” 

None  of  the  dozen  papers  named  in  the 
suit  is  owned  outright  by  a  major  chain, 
but  Lee  Enterprises  Inc.  of  Davenport, 
Iowa,  owns  half  of  the  Shawano  (Wis.) 
Leader,  which  is  a  defendant.  Greg 
~  Schermer,  Lee’s  corporate  counsel  and 

I  _  vice  president 

. . ,  for  interactive 

— — — >.  media,  said  the 

(^hain  has  hired 
^  patent  attor- 
Califor- 
to  review 

_  u  V  ..  ...u  the  claim.  He 

HeaRhAmeilca-hospRal  divorce 
=  has  patients  scrambibig  encouraged  the 

™  —  ~  other  defen- 

=  dants  to  wait 

^  for  that  analy- 

^  ‘  sis  before  de- 

■-TTM  m mmmm ifcii ii  a >p Pw awt  > 

ciding  how  to 
respond. 

According  to  Heckel’s  attorney’,  Kathleen  M.  Walk¬ 
er  of  San  Diego,  a  number  of  the  remaining  clients 
have  asked  for  and  received  30-day  extensions  on  the 
deadline  for  their  responses  to  her  client. 

Contrary’  to  publishers’  fears,  not  all  newspaper 
Web  sites  would  inftinge  on  his  complex  patent, 
Heckel  said.  For  a  patent  to  apply  to  a  product,  he 
explained,  that  product  must  meet  each  of  the 
“claims”  established  in  the  patent.  If  a  newspaper 
Web  site’s  display  technology’  didn’t  meet  all  of  the 
claims,  the  patent  wouldn’t  apply. 

Still,  Heckel  said,  he  believes  that  at  least  60  news¬ 
paper  Web  sites  do  infnnge.  That’s  how  many  cease- 
and-desist  letters  that  have  been  sent  so  far  by 
Walker.  Those  letters  offered  licenses  to  publishers  “to 
facilitate  quick  resolution,  keep  licensing  rates  low. 


Verified  reader- 
ship  research 
from  215  newspapers 
can  now  be  analyzed 
online  with  the 
eReader  Profile 
Analysis  Tools 
launched  last  week 
by  the  Audit  Bureau 
of  Circulations 
(ABC).  The  product 
—  featuring  demo¬ 
graphic,  readers- 
per-copy,  and  other 
information  —  is  a 
component  of  the 
eNewspaper  Analysis 
Tools,  which  provide 
circulation  data  from 
about  1,200  U.S. 
daily  and  weekly 
newspapers. 

ABC  is  positioning 
.the  subscription 
service  as  something 
that  can  increase 
advertiser  buys.  Terry 
PriH,  a  director  of 
ABC  and  newspaper 
strategist  for  Target  . 
Corp.,  said  her  retail 
chain  is  increasingly 
using  demographic 
data,  such  as  on  race 
and  ethnicity,  in 
determining  nin-of- 
press  advertising 
buys:  “Going  forward, 
publishers  wrho  can’t 
deliver  this  sort  of 
verified  data  quickly 
and  consistently  will 
miss  out  on  key 
advertiser  business.” 

-  MARK  FITZGERALD 

DEAN  SCORES 
A'SSIORYT 

William  Dean 
Singleton, 
vice  chairman  and 
CEO  of  MediaNews 
Group  Inc.  in  Denver 
and  owner  of  The 
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Oakland  (Calif.) 
Tribune,  denied  a 
rumor  in  last  week’s 
USA  Today  Sports 
Weekly  that  he  had 
failed  in  a  recent 
attempt  to  buy  the 
Oakland  A’s  baseball 
team. 

Singleton  said  the 
Tribune  had  been  in 
talks  with  a  group 
seeking  to  buy  the 
team  in  1999 
regarding  a  possible 
minority  ownership 
for  the  newspaper, 
but  the  deal  was 
never  consummated. 
“That  is  far  from  my 
buying  the  team,” 
he  told  £&/>.  “We 
looked  at  getting 
involved  as  a 
community  service 
to  keep  the  team  in 
Oakland,  but  the 
owners  never  sold.” 

-  JOE  STRUPP 

BIIIMESIAliES 

CHAIBATWE 

Charlotte  Grimes 
was  named  to 
the  Knight  Chair  in 
Political  Reporting 
at  Syracuse  (N.Y.) 
University’s  S.l. 
Newhouse  School 
of  Public  (Communi¬ 
cations  last  week. 

Last  year.  Grimes ' 
said  she  declined 
an  offer  to  head 
Hampton  University’s 
new  Scripps  Howard 
School  of  Journalism 
and  Communications 
after  conversations 
about  journalism 
education  with 
the  college’s 
president  (E&P, 

Oct.  14,  p.  6).  • 

Grimes  will  begin 
her  tour  of  duty  in 
Syracuse  in  the  fall. 

-  MARK  FITZGERALD 
Vi  rn  u 


and  to  avoid  protracted  litigation.”  The  one-time 
licenses  were  offered  at  $1  for  each  print  copy  in 
circulation,  as  listed  in  the  2002  Editor  Publisher 
International  Year  Book,  according  to  the  letter, 
which  also  offered  a  35%  discount  if  newspapers 
responded  within  30  days.  Walker,  Heckel’s  attorney, 
said  there  are  a  number  of  additional  papers  that 
could  be  subject  to  litigation. 

A  person  familiar  with  the  case  speculated  that 


Heckel  is  targeting  smaller  papers  in  hopes  of  build¬ 
ing  a  war  chest  that  can  be  used  to  sue  larger  ones. 

Heckel  wouldn’t  comment  on  his  legal  strategy,  but 
said  he’s  merely  defending  his  rights  as  an  inventor. 
He  is  the  founder  of  Intellectual  Property  Creators, 
which  has  lobbied  Congress  and  filed  fnend-of-the- 
court  briefs  on  behalf  of  patent  holders.  His  Web  site 
(http://www.ipcreators.org)  includes  information 
about  this  suit  in  particular  and  patents  in  general.  11 


Gaining  at  a  good  clip 

Coupons  make  move  online 


BY  LUCIA  MOSES 

A  FEW  YEARS  AGO, 
online  coupons 
were  more 
novelty  than  conven¬ 
ience.  Who  but  the 
most  avid  coupon  clip¬ 
pers  would  order  them 
online,  then  wait  days 
for  them  to  show  up  by 
snail-mail?  Packaged- 
goods  makers,  worried 
about  misuse,  mostly 
shunned  them. 

Today,  online 
coupon  services  let 
shoppers  print 
coupjons  themselves, 
while  safeguards 
prevent  coupons 
from  being  altered 
or  copied.  In  this 
tight  economy,  the 
online-coupon 
redemption  rate 
is  up,  to  3.1%  last 
year  from  1.1%  the 
year  before. 

Newspapers  have 
taken  note.  Gannett 
Co.  Inc.,  Copley  Press 
Inc.,  and  Landmark 
Communications  Inc. 
all  have  invested 
recently  in  online 
coupon  companies.  In  a 
boost  for  the  concept, 
Gannett  lately  rolled  out 
online  coupons  using 
Consumer  Networks’ 
CustomCoupon.com 
program  at  most  of 
its  papers. 

Michael  O’Neal, 
director  of  business 


development  for 
couponer  News 
America,  a  unit  of  News 
Corp.,  said,  “I  just  had 
appointments  stacked 
on  top  of  one  another” 
at  a  January  newspaper¬ 
marketing  conference, 
while  deals  to  sign  a 
couple  of  major  news¬ 
paper  groups  to  his 
SmartSource  Online 
Savings  Network  are 


Remember:  Print,  then  cut 

“on  the  horizon.” 

Grocers,  too,  are 
starting  to  see  the  Web’s 
targeting  and  tracking 
potential.  Unlike  tradi¬ 
tional  coupons,  each 
online  coupon  is  unique, 
theoretically  letting  the 
manufacturer  match  the 
redeemed  coupon  to  the 
shopper,  who  has  sup¬ 
plied  demographic  data 
to  retrieve  the  coupons. 
Thus,  about  10%  of  its 
600  packaged-good- 
maker  clients  are 


“actively  experimenting” 
with  online  coupons, 
reported  Lorraine 
Gallaher,  marketing 
director  for  Carolina 
Manufacturer’s  Service, 
a  coupon  clearinghouse. 

But  while  online 
usage  is  growing  fast, 
it’s  from  a  small  base. 
The  number  of  coupons 
distributed  online 
jumped  110%  last  year, 
but  is  still  less  than  1% 
of  the  336  billion 
coupons  distrib¬ 
uted,  Gallaher 
said.  Shoppers 
have  to  download 
software  in  what 
can  be  a  clumsv- 
process,  and 
coupon  services 
haven’t  gotten 
around  to  offering 
Apple  Macintosh- 
compatible 
technologv’. 

(Generally,  a 
newspaper  gets  a  small 
share  of  the  revenue 
from  the  manufacturers’ 
coupons  that  are  printed 
using  its  site.  Papers 
report  that  while 
coupons  draw  site  visits, 
revenue  is  insignificant. 
Some  aren’t  even  getting 
the  traffic  payoff. 

“People  just  aren’t 
going  there,”  said  Fraser 
Van  Asch,  vice  president 
of  business  development 
for  Nando  Media,  the 
McClatchy  Co.’s  online 


unit,  of  the  company’s 
online-coupon  foray. 
Lack  of  promotion  may 
be  one  reason,  but  he 
also  believes  “people 
are  creatures  of  habit. ... 
On  weekends.  I’m  not 
wanting  to  go  upstairs 
to  save  25  cents  on  a 
bar  of  soap.” 

While  national  adver¬ 
tisers’  coupons  may  have 
been  slow  out  of  the 
starting  gate,  Gannett 
papers  are  selling  lots  of 
coupons  to  non-news¬ 
paper  advertisers  — 
even  churches  —  using 
Consumer  Networks’ 
local-ad  application. 
“There’s  significant 
revenue,”  said  Nicole 
Lawson,  Gannett  online 
retail  sales  manager. 
“Some  of  our  markets 
are  selling  annual 
commitments.” 

On  the  bright  side, 
barriers  to  online- 
coupon  use  by 
consumers  and  manu¬ 
facturers  alike  suggest 
papers  needn’t  worry 
that  grocers  will  stop 
buying  inserts  anytime 
soon  in  their  dead-tree 
editions.  Said  Tamara 
Oliverio,  a  spokeswoman 
for  coupon  giant 
Valassis,  “Right  now, 
everyone’s  looking  at 
ROI  [return  on  invest¬ 
ment],  and  they’re  kind 
of  staying  with  things 
they  know  will  work.”  0 
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WASHINGTON 


David  Bo.ardman 

David  Boardman,  46,  has  been  named 
managing  editor  of  The  Seattle  Times.  Now 
assistant  managing  editor  for  investiga¬ 
tions,  business,  and  sports,  he  will  succeed 
Alex  MacLeod,  who  is  retiring  at  the  end  of 
June  after  17  years  in  the  post.  Boardman! 
has  been  at  the  Times  since  1983,  serving  as 
a  reporter,  copy  editor,  local-news  editor,  assistant  city  editor, 
city  editor,  and  metro  editor.  During  Boardnian’s  tenure  at  the 
Times,  he  has  directed  two  Pulitzer  Prize-winning  projects. 


S/V/l  2002  SUBURBAN  JOURNALIST  OF  THE  YEAR 


Ed  Kemmick,  Reporter 
Billings  Gazette 
Billings,  MT 

CONGRATULATIONS  to  Ed  Kemmick,  a  reporter  from  the  Billings  Gazette,  Billings,  MT. 
Kemmick  has  worked  in  the  newspaper  industry  for  22  years  and  has  spent  the  last  13 
plus  years  at  the  Billings  Gazette,  published  by  Lee  Enterprises.  In  that  time  he  has 
served  as  both  an  editor  and  a  reporter.  He  will  be  presented  with  the  SNA  2002 
Suburban  Journalist  of  the  Year  award  onThursday,  February  27,  2003  during  the  SNA 
Spring  Publishers'  Conference  in  San  Diego,  CA. 

2nd  place 

Paul  Kirby,  Daily  Freeman  (Journal  Register  Company),  Kingston,  NY 

3rd  place 

Dustin  Brown,  Astoria  Times  &  Ridgewood  Ledger  (TimesLedger  Newspapers),  Bayside,  NY 


SK\ 

SUBURBAN  NEWSPAPERS  OF  AMERICA 


America’s  Best  Read  Newspapers  in  America's  Best  Markets. 

Repre.sentinx  aver  2.(XX}  newspapers  in  North  America 

The  Suburban  Classified  Advertising  Network  (SCAN)  sponsored  this  year's  contest.  To  learn  more  about 
membership  in  SNA  or  to  participate  in  the  SCAN  network,  call  Nancy  Lane,  Executive  Director  at  610-361-9234 

www.suburfoan-news.org 


CALIFORNIA 
Carolina  Garcia  to  executive  editor  of  The 
Monterey  County  Herald  from  managing 
editor  of  the  San  Antonio  Express-News, 
effective  in  April.  Garcia  will  succeed 
Laurel  ShacKelford,  who  will  become 
opinion-page  editor. 

NEW  YORK 

Richard  J.  Meislin  to  the  newly  created 
position  of  editor  of  news  surveys  and 
election  analysis  at  The  New  York  Times 
from  technology'  editor. 

Tom  Redburn  to  technology  editor  from 
assistant  business  editor. 

TEXAS 

Harold  Gaar  to  vice  president  for  retail- 
display  advertising  at  The  Dallas 
Morning  News  from  vice  president  for 
advertising  products. 

Jason  Kays  to  vice  president  of  advertising 
marketing  from  management  consultant 
with  McKinsey  &  Co. 

Kathy  Wade  to  circulation  retail-sales 
manager  at  the  San  Antonio  Express-News 
from  circulation-marketing  manager  at 
the  Times  Leader  in  Wilkes-Barre.  Pa. 

VIRGINIA 

J.  Todd  Foster  to  managing  editor  of  The 
News  Virginian  in  Waynesboro  from 
Washington-based  freelancer.  Foster 
succeeds  Richard  Prior. 

WASH INGTON 
iacqui  Banaszynski  to  the  newly  created 
position  of  associate  managing  editor 
for  special  projects  and  staff  development 
at  The  Seattle  Times  from  assistant 
managing  editor,  responsible  for  the 
Sunday  newspaper. 

SOUTH  CAROLINA 

Valerie  D. 
Canepa 

to  president  and 
publisher  of  The 
Herald  in  Rock 
Hill  from  director  of  community 
publications  for  The  Fresno 
(Calif.)  Bee.  Canepa  succeeds 
Jayne  Speizer,  now  publisher  of 
The  Monterey  County  (Calif.) 
Herald. 
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DON’T  MISS  THIS  OPPORTUNITY  TO  ATTEND 

API’S  FIRST 

Senior  Executives’  Retreat: 

Reflective  Leadership  for  Complex  Times 

Sunday.  March  30  —  Tuesday,  April  1,  2003 
American  Press  Institute,  1 1690  Sunrise  Valley  Drive,  Reston,  Virginia  20191-1498 


NEVVXY  CONFIRMED  DISCUSSION  LEADERS 

DISCUSSION  LEADERS 


W’alter  Isaacson 
Chairman  &  CEO,  CNN 
The  future  media 
marketplace 


Helen  Fisher,  Ph.D. 
Anthropologist.  Rutgers  UnhersiU' 
Understanding  gender  differences 
and  fostering  collaboration 


Pat  Mitchell 
President  &  CEO,  PBS 
Building  consensus 
for  change 


FACILITATOR 


George  B.  Irish 
President,  Hearst  Nevvspap)ers 
The  essentials  of  leadership 


Beverly  Kaye,  EtI.D. 
CEO,  Career  Systems  International 
Managing  top  talent  and  building  a 
retention  culture 


Alan  V\’eiss,  Ph.D. 
Author,  educator  and 
management  consultant 
President,  Summit 
Consulting  Group 


Alberto  Ibarguen 
Publisher,  The  Miami  Herald 
Critical  operational  challenges  in  a 
rapidly  changing  world 


Participation  limited  to  urban-market  newspaper  publishers 
and  senior  corporate  executives. 


American 

Press 

Institute 


Group  discounts  available. 


For  more  information,  contact  Maty  Lynn  Billitteri 
at  (703)  715-3336  or  go  to 
http://americanpressinstitute.org/03/RetreatMar 


THE  LEADERSHIP  PLACE 

www.americanpressjnstitute.org 
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A  new  Project  for  Excellence  in  Journalism  study  demolishes 
yet  another  rationale  for  the  media  cross-ownership  ban 


! 


The  case  for  continuing  the 
cross-ownership  ban  on  owning 
a  newspaper  and  a  broadcast 
station  in  the  same  market  has 
always  been  rooted  more  in  faith  than  in 
fact.  Indeed,  the  ban  owes  its  improbably 
long  life  to  the  doctrinaire  politicians  and 
“public  advocates”  who  have  defended  it 
even  as  the  media  world  morphed  from  the 
rabbit-ears  era  circa  1975  to  the  21st-cen¬ 
tury  array  of  wired  and  post-wired  choices. 

Unfortunately  for  its  Flat  Earth  devotees, 
the  cross-ownership  ban  took  another 
intellectual  hit  last  week. 

The  Project  for  Excellence 
in  Journalism  (PEJ),  a 
research  institute  affiliated 
with  the  Columbia 
University  Graduate  School 
of  Journalism,  released 
results  of  the  most  massive 
study  of  local  TV  news  ever 
undertaken.  Conducted 
over  five  3"ears,  the  study 
examined  more  than  23,000  news  stories 
from  172  randomly  selected  TV  stations. 

A  panel  of  broadcast-news  experts  rated 
stories  for  significance,  balance,  local 
interest,  and  other  factors. 

It  turns  out  that  that  the  relatively  few 
TV  stations  allowed  to  operate  under 
newspaper  ownership  were  more  than 
twice  as  likely  to  produce  the  top-quality 
“A”-rated  newscasts  than  all  other  stations, 
whether  owned  by  independents  or  big 
networks.  Compared  to  other  stations, 
newspaper-owned  properties  “were 
more  likely  to  do  stories  that  focused  on 
important  community  issues,  more  likely 
to  provide  a  wide  mbc  of  opinions,  and  less 
likely  to  do  celebrity  and  human-interest 
features,”  the  study  said.  Further,  the 


j  stations  broadcast  more  stories  that  were 
]  balanced  and  accurate,  PEJ  found, 
i  Tbe  study  also  explodes  the  myth  that 
!  newspaper-owned  stations  would  become 
i  local  information  behemoths  that  would 
I  stifle  competition.  In  fact,  the  study  found, 
j  what  these  stations  have  in  common  is  not 
I  only  quality  but  also  sagging  ratings. 

It’s  all  very  convincing  evidence  —  but  is 
i  it  coming  too  late?  Not  so  long  ago,  the 
cross-ownership  ban  appeared  doomed. 

It  had  no  real  public  support,  and  Federal 
Communications  Commission  Chairman 
Michael  K.  Powell  took 
office  all  but  announcing 
its  repeal.  Now,  though, 
the  ban  is  enjoying 
something  of  a  revival, 
for  which  newspapers 
share  the  blame. 

Almost  without 
exception,  newspapers 
on  their  own  news  and 
editorial  pages  have  failed 
I  to  inform  the  public  about  the  debate  over 
;  cross  ownership  and  other  FCC  regulator)' 
i  issues.  And  newspapers  didn’t  make  a  peep 
I  of  protest  when  Powell  scheduled  just  one 
!  public  hearing  on  the  proposed  wholesale 
I  rewriting  of  media  regulations. 

No  one  in  the  newspapier  industry 
should  be  surprised,  then,  that  the  public 
is  making  up  its  mind  based  on  suspicions 
rather  than  facts.  They  resent  what  looser 
FCC  regulation  has  done  to  their  radio 
dial,  and  they  naturally  fear  a  similar 
j  effect  on  their  local  TV  choices, 
i  Newspapjer  ownership  of  broadcast 
i  stations  would  improve  —  not  narrow 
!  —  the  choices  of  viewers  and  listeners. 

I  But  it  s  up  to  newspapers  to  start  telling 
I  that  story. 


Newspaper- 
owiied  TV 
stations  are  the 
ones  most  likely 
to  produce  the 
best  newscasts. 
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What  Every  Journalist  Should  Know  About.... 


it. 


nal 


Industrialist  and  educational 
management  company  innovator 
David  Brennan  has  given 
thousands  of  kids  a  quality 
education  and  hope  for  the  future. 


Revolution 

Propelled  by  the  Supreme  Court 
It's  Happening  All  Over  the  Country 

BY  DAVID  L.  BRENNAN 


I’RKSiDKNT  George  VVr  Bush’s 
“N’y  Child  Left  Behind  .Act" 
impacts  the  nation,  with  its  goal 
*  that  no  American  child  is  trapped 
I  a  tailing  schix)l,  a 

Icmcntar)'  market-driven 
It  is  known  gcncricallv  as  the 
“--chot)!  choice”  nuXcmeiTt.  And  if  it  hasn't  come  to 
vtiur  neighKtrhood  in  i  me  form  or  another,  it  will. 

State  legislators  and  courts  already  have  begun  to 
deal  with  the  ramifieations  of  the  U.S.  Supreme 
Court’s  reecnt  historic  ruling,  which  upheld  the 
Clc\  eland  scIkhtI  voueherprognun  and  validated 
parents'  and  guardians'  "right  to  ehoose"  a  schtxjl  other 
than  a  traditional  public  school  for  their  children. 

On  June  27, 2002,  by  a  5-4  vote,  the  highest  court 
in  the  land  rujed  an  Ohio  program  constitutional  that 
provides  state- funded  \-ouchcrs  (i.e.,  scholarships) 
inner-city  kids  from  poor  households  can  use  to  attend 
the  school  of  thdr  family's  or  guardian’s  choice. 
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At  issue  was  not  whether  state-funded 
vouchers  themselves  were  constitutional.  It 
was  whether  a  program  that  allows  the 
children  to  use  the  vouchers  in  public, 
private,  religious,  or  secular  schools  was 
"entirely  neutral  with  respect  to  religion." 

The  Court  ruled  that  the  Cleveland 
experiment  I  had  the  honor  of  helping 
institute  and  maintain  is,  in  fact,  a 
"program  of  true  private  choice,"  because 
it  provides  "benefits  directly  to  a  wide 
spectrum  of  individuals,  defined  only  by 
financial  need  and  residence  in  a  particular 
school  district."  As  such,  it  "does  not 
offend  the  Establishment  Clause"  of  the 
United  States  Constitution.  ("Congress 
shall  make  no  law  respecting  an 
establishment  of  religion,  or  prohibiting 
the  free  exercise  thereof . .") 

What  does  this  ruling  mean  to 
journalists?  Reuters  told  the  world  the 
day  after  the  Supreme  Court  ruling  that 
the  decision  "could  reshape  American 
education."  I  believe  it  can  do  even  more 
than  that.  It  can  restore  America's  inner 
cities.  The  Netherlands  has  had 
unlimited  school  choice  for  nearly  80 
years.  More  than  50  percent  of  parents 
there  have  chosen  a  religious  school  and 
their  cities  are  thriving. 

The  backbone  of  our  society,  the 
middle-class  family,  fled  our  urban  centers 
because  of  unsatisfactoty'  schools.  True 
school  choice  can  be  the  catalyst  to  make 
our  cities  attractive  again,  and  true  school 
choice,  I  believe,  will  bring  the  middle- 
class  family  back.  Indeed,  Jay  Greene  of 
The  Education  Research  Office  of  the 
Manhattan  Institute  for  Policy  Research, 
convincingly  argues  that  greater  school 
choice  in  many  of  America’s  inner  cities 
will  help  turn  around  the  stark  racial 
segregation  that  now  exists. 

Charter  Vs.  Vouchers 

IN  1988,  ALBERT  SHANKER,  the  first 
president  of  the  American  Federation  of 


Teachers,  proposed  the  idea  of  charter 
schools,  describing  their  potential  as 
laboratories  for  innovation.  In  education, 
as  in  business — including  the  business  of 
journalism — the  market  drives  innovation: 
As  the  Cleveland  voucher  case  moved 
through  the  courts,  the  threat  of 
competition  for  state  dollars  from  voucher 
schools  stimulated  the  charter  movement. 

Charter  schools  are  alternative  public 
schools,  funded  directly  by  a  state,  created 
through  a  contract  (charter)  with  a 
statutory-designated  agency  to  operate 
under  specific  conditions.  They  can  be 
operated  by  community-based  groups,  as 
well  as  local  school  districts,  and  therefore 
1  in  Ohio  are  known  as  "community" 
i  schools.  They  cannot  teach  religion. 

[  They  may  or  may  not  be 
i  unionized.  And  they  may  be 
managed  by  professional 
!  educational  services  firms  such  as 
j  mine,  known  as  EMOs  (Educational 
j  Management  Organizations). 

I  Charter  schools  include  such 
alternatives  to  the  traditional  local  public 
school  as  a  type  of  school  I  am  particularly 
proud  of  pioneering:  "Life  Skills  Centers, 
which  are  high  schools  for  kids  the 
traditional  school  system  has  failed  to 
educate.  These  schools  already  are 
motivating  thousands  of  young  men  and 
women  who  just  "did  not  fit  in"  to  gain 
their  high  school  diplomas  (not  a  GED) 
j  and  enter  the  contemporaty  workforce. 

I  (See  separate  stoty'.) 

The  Blaine  Amendment 

!  IF  YOU  haven’t  heard  of  a  “Blaine 
I  amendment,”  you  probably  will.  Thirty- 
I  seven  states  have  them  and  all  but 
I  Louisiana,  Maine,  and  North  Carolina 
j  have  some  equivalent.  Blaine  amendments 
i  are  provisions  in  state  constitutions  that 
prohibit  the  use  of  state  funds  to  support 
I  religious  schools.  These  amendments 
j  resulted  directly  from  religious  bigotiy- 


David  L.  Brennan  is  an  industrialist,  attorney,  accountant, 

philanthropist,  and  education  entrepreneur  through  his  White  Hat  Management  LLC. 

He  is  the  author  of  "Victory  for  Kids;  The  Cleveland  School  Voucher  Case. "  He 

played  a  long  and  seminal  role  in  what  ultimately  became  a  landmark  ruling  in  the  U.S. 
Supreme  Court  last  June  which  opened  American  education  to  parent  choice.  For  a 

decade,  he  was  the  driving  force  behind  the  creation  and  development  of  what  became 
the  Cleveland  school-voucher  program.  He  has  been  a  trustee  of  both  his  alma 
maters.  The  Ohio  State  University,  where  he  was  its  board  chair,  and  Case  Western 
Reserve  School  of  Law.  He  resides  in  Akron,  Ohio,  with  his  wife  Ann,  also  an  attorney 

and  active  in  civic  affairs. 
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when,  in  1875,  Speaker  of 
the  U.S.  House  James  G.  Blaine 
attempted  to  pass  an  amendment  to  the 
Constitution  born  of  anti-immigrant, 
anti-Catholic  sentiment.  The 
amendment  would  have  prohibited  the 
use  of  federal  dollars  to  support  any  form 
of  religious  school. 

Although  the  amendment  failed  in 
the  Senate,  similar  amendments  were 
passed  in  many  states,  and  all  states 
applying  for  admission  to  the  Union  after 
that  were  required  to  have  such  a  provision 
or  not  be  admitted. 

Recently,  9,000  or  so  students  in 
Florida  schools  with  poor  performance 
ratings  were  eligible  for  vouchers  under 
the  state's  "Opportunity  Scholarship 
Program".  However,  a  Florida  circuit 
court  judge  decided  that,  while  the 
Cleveland  voucher  decision  controls 
Florida  law  for  the  purpose  of  the  First 
Amendment,  the  state's  Blaine 
amendment  is  the  controlling  law  overall. 
Does  this  ruling  violate  the  expressed 
intentions  of  the  Fourteenth  Amendment 
of  the  U.S.  Constitution?  The 
amendment  reads  that,  "No  state  shall 
make  or  enforce  any  law  which  shall 
abridge  the  privileges  or  immunities  of 
the  citizens  of  the  United  States."  I 
believe  the  Florida  ruling  will  be  reversed 
upon  appeal. 
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In  Washington  State,  meanwhile,  a 
U.S.  Court  of  Appeals  ruled  that  the 
Cleveland  voucher  decision  is  the  law  of 
the  land  and  that  Washington  State's 
Blaine  amendment,  therefore,  is 
unconstitutional.  I  believe  they  got  it 
right: The  U.S.  Supreme  Court  makes 
final  decisions  binding  on  the  entire 
federal  court  system,  and  the  Fourteenth 
Amendment  makes  the  Supreme  Court's 
interpretation  of  First  Amendment  rights 
binding  on  the  entire  land. 

As  you  can  see,  if  there  is  a  voucher 
movement  and  a  Blaine  amendment  in 
your  state,  be  prepared  to  cover  the  battle. 
Sooner  or  later,  there  will  be  one. 

A  Bit  of  History 

THE  CLEVELAND  VOUCHER  program  was 
created  by  the  Ohio  legislature  and 
Governor,  now  U.S.  Senator,  George 
Voinovich  in  1996.  Cleveland  had  one  of 
the  worst-performing  school  systems  in 
the  countr)’.  As  an  example,  only  one  in 
14  eighth  graders  were  graduating  in  time 
from  Cleveland  high  schools,  and  sixty 
percent  were  not  graduating  at  all.  As  one 
mother  said,  "The  public  schools  are 
preparing  black  children  for  prison,  the 
welfare  office,  or  the  graveyard." 

In  1992, 1  had  chaired  the 
Governor's  Commission  on  Educational 
Choice.  I  had  seen  what  was  happening 
in  Cleveland's  core  and  other  central 
cities  in  my  state  and  our  country',  and  had 
an  experience  that  made  me  believe  I 
could  help  do  something  about  it.  As  an 
entrepreneur,  I  had  bought 
manufacturing  companies  throughout  the 
country',  and  found  many  of  our 
employees  functionally  illiterate  even 
though  they  had  gone  to  public  schools. 
Some  could  not  even  read.  Most  could 
not  do  basic  math.  This  was  before  we 
opened  in-plant  learning  centers,  made 
education  of  our  employees  mandatory, 
and  paid  them  for  it. 

We  did  things  differently.  Our 
education  was  computer-based.  Our 
teachers  were  there  to  help,  not  lecture. 
Soon,  spouses  and  children  were  asking 
for  the  courses,  and  we  taught  them,  too. 
We  were  developing  operators  and 
technical  people  who  could  handle 


Life  Skills  Centers:  Fit  for  the  Nation 

I  By  Malcolm  S.  Baroway 


WHILE  SOME  FOUR  MILLION  PEOPLE  a  year  turn  18  in  this  country,  more  than  one  million 
I  will  not  graduate  from  high  school.  The  unemployment  rate  of  high  school  dropouts  is  nearly 
twice  that  of  high  school  graduates  and  that  figure,  of  course,  pales  in  comparison  with  ' 

!  college  grads  in  some  cities,  the  dropout  rate  is  more  than  60  percent.  More  than  one  I 

I  in  two  dropouts  over  the  age  of  25  has  zero  earnings  in  any  given  year.  | 

I  At  the  heart  of  David  Brennan's  mission  to  educate  America's  youth  for  tomorrow's  \ 

\  jobs  is  a  fervor  to  take  care  of  young  people  the  traditional  public  hi^  school  system  has  ; 

!  forsaken.  Based  on  the  concept  of  his  company  learning  centers,  Brennan  invented  high  | 

schools  for  high  school  dropouts.  They  are  called  "Life  Skills  Centers'  They  have  no  ball  | 
teams,  no  Student  Councils,  no  cheerleaders  They  are  all  about  work.  And  they  are  all  | 

!  working.  Currently  there  are  1 6  of  these  centers  in  Ohio,  with  a  capacity  of  9,000  students  j 

More  than  1,500  young  people  have  received  their  high  school  diplomas  to  date.  I 

i  Life  Skills  Centers  are  charter  schools  that  use  computer-based  instruction,  coupled  | 
!  with  full-time  problem-solving  instructas  to  teach  a  full  high  school  academic  curnculum  to 
youth  who  do  not  finish  the  traditional  public  high  school.  Some  have  dropped  out.  Some  j 

have  been  expelled.  Some  are  chronically  poor  performers  ManylS  or  older,  are  on  food  ; 

stamps  or  welfare.  I 

"The  difference,"  says  Brennan,  "is  that  for  many  in  our  population,  the  computer  is  a  j 

magic  bullet,  it  gets  through  in  a  way  no  human  contact  can.  Here  students  are  in  i 

I  control,  students  who  may  have  been  bullied  or  laughed  at,  who  might  never  have  received  j 

i  praise,  who  feared  the  teachers' questions,  here  they  fit  in."  1 

I  In  a  Life  Skills  high  school,  students  study  three  hours  a  day,  five  days  a  week,  and  go  at 
;  their  own  pace.  This  can  mean  as  slow  as  necessary  or,  in  many  cases,  faster  than  the  four- 

!  year  high  school  curriculum.  Some  students  complete  two  years  in  one.  For  those  students 
j  who  need  it,  an  additional  hour  a  day,  often  taught  by  visiting  experts,  is  for  "life  skills"  These  I 

I  are  skills  most  middle-class  p>eople  take  for  granted,  as  fundamental  as  knowing  how  | 

i  to  talk  to  the  boss,  managing  money,  and  learning  proper  table  manners  ! 

'  The  three-to-four-hour  day--avallable  in  four  shifts  when  there  is  the  demand— allows 

the  students  to  hold  jobs  while  they  work  toward  their  diplomas  Or  go  home  and  take 
i  care  of  the  kids  If  they  do  not  have  jobs,  a  vocational  counselor  helps  them  get  one,  and 

I  keep  it.  When  they  graduate,  they  receive  a  state-certified  high  school  diploma,  not  a  GED. 


sophisticated  computerized  machiner\',  Malcolm  S.  Baroway  is  a  Columbus,  OH-based  writer  j 

instead  of  hav'ing  to  lay  them  off  and - 

bring  in  more  "skilled"  workers.  I 

We  were  also  helping  solidify  family  }  For  more  information  about  Life  Skills  Centers  contact  Deb  Gurich,  Life  Skills 
bonds  and  making  money  I  knew  we  '  Centers,  (330-376-8700,  or  by  email  at  deb.gurich@whitehatmgmt.eom.  | 

were  doing  something  right.  informationalsoisavailableatwww.whitehatmgmt.com.  | 
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War  Plans 


Just  desert:  Self-portrait  of  Craig  F.  Walker,  staff  photographer  | 
for  The  Denver  Post,  taken  during  a  sandstorm  while  covering 
Marine  training  in  northern  Kuwait  near  the  Iraqi  border  Feb.  3 


S  A  POSSIBLE  U.S.  INVA- 
sion  of  Iraq  nears  — 
perhaps  next  month  — 
editors  at  most  major 
daily  newspapers  remain 
confident  theyll  be  able  to  cover  the  war 
with  journalists  bunkered  in  Baghdad, 
embedded  with  troops,  or  posted 
elsewhere  in  the  Middle  East.  Reporters, 
by  all  accounts,  are  tanned,  rested,  and 
ready.  Many  are  also  packing  gas  masks 
and  protective  suits,  and  some  are  even 
rewriting  their  wills. 

Most  major  papers  are  relying  on  the 
embedding  opportunities  offered  by  the 
Pentagon  to  supplement  coverage,  with 
a  number  of  them  receiving  as  many  as 
half  a  dozen  slots  for  journalists  to  travel 
with  the  armed  forces.  Editors  say 
the  restrictions  placed  oii  embedded  re¬ 
porters  and  concerns  that  journalists 
bonding  with  troops  might  hurt  coverage  —  do 
not  worry  them.  '  '  . 

“I  don’t  see  any  reason  not  to  be  close  to  the 
troops,”  says  Maijorie  Miller,  the  Los  Angeles 
Times’  foreign  editor,  who  expects  to  direct  at 
least  six  embedded  rep>orters  and  about  20  in  the 
region  overall. 

While  an  invasion  is  far  from  inevitable, 
editors  and  publishers  at  several  major  papers 
have  already  started  planning  for  coverage 
of  a  postwar  Iraq  —  literally  jumping  the 
gun.  A  destructive  attack  followed  by  a  U.S. 
occupation  most  likely  would  require  beefed-up 
reporting  in  the  Persian  Gulf  area  for  years. 
“We  will  probably  set  up  a  mini-bur^u  there,” 
Colin  McMahon,  foreign  editor  of  the  Chicago 
Tribune,  says  of  this  scenario.  “I  would  imagine 
five  or  six  people  there  for  several  months, 
perhaps  a  year.” 

“Our  long-term  coverage'  will  depend  on 
how  long  the  war  lasts,”  says  Dennis  McGrath, 
nation/world  editor  for  the  Star  Tribune  in 
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Minneapolis,  citing  resources  as  a  concern. 
“If  it’s  a  short  war,  we  can  do  more 
occupation  coverage.” 

Bill  Spindle,  Middle  East  editor  at  The 
Wall  Street  Journal,  says  the  postwar 
shakedown  “is  much  more  our  story  than 
the  fighting,”  pointing  to  effects  of  a 
projected  Iraqi  regime  change  on  oil 
prices,  long-term  Middle  East  stabiliU', 
and  the  world  economy. 

Several  editors  told  Ei^P,  however,  that 
they  had  not  even  begun  to  look  that  far 
down  the  road  (a  charge  now'  being  leveled 
at  the  Bush  administration).  But  news¬ 
papers  already  making  plans  for  postw'ar 
coverage  include  USA  Today,  the  Los 
Angeles  Times,  the  New  York  Daily  News, 
The  Boston  Globe,  the  Detroit  Free  Press, 

The  Miami  Herald,  and  The  Denver  Post. 

The  road  to,  and  from,  Baghdad 

As  w'ith  past  wars,  many  papers,  such  as 
The  Oregonian  in  Portland,  will  rely 
exclusively  on  wires  and  sv-ndicates  for 
their  invasion  coverage  (see  story,  p.  30). 

But  for  others,  ha\'ing  everyone  in  place 
w'hen  the  U.S.  attack  occurs  is  the  chief 
concern.  For  many  editors,  that  means 
placing  the  majoritx’  of  their  would-be  war 
correspondents  in  the  region  as  soon  as 
possible  —  even  as  early  as,  well,  today. 

“We  know  there  is  a  narrow'ing  time 
frame,”  says  Philip  Bennett,  assistant 
managing  editor/foreign  for  The 
Washington  Post,  w'ho  sent  the  first  of  as 
many  as  20  reporters  slated  for  w  ar-related 
coverage  into  the  Middle  East  a  week  ago. 
Like  most  major  dailies,  the  Post  will 
have  a  handful  of  reporters  embedded  with 
troops,  others  in  surrounding  countries, 
and  at  least  one  or  tw'o  in  Baghdad,  Bennett 
says.  The  one  hitch  in  that  plan,  however,  is 
keeping  access  into  Iraq  open  with  limited 
visa  availabilitv'.  “We  have  only  been  able  to 
get  one  writer  in  at  a  time,”  he  says. 

Other  editors  admit  to  suffering  from 
v'isa-related  headaches.  One  of  them,  Susan 
Stevenson,  deputy  managing  editor  at  The 
Atlanta  Journal-Constitution,  has  three 
journalists  in  the  region  and  hopes  to  have  a 
reporter  in  Baghdad  this  week. 

For  some  editors,  reporting  from 
Baghdad  is  not  an  attractive  option  once 
the  w’ar  begins.  “My  instinct  is  still  not  to 
have  anyone  in  Baghdad  when  the  shooting 
starts,”  says  James  Smith,  the  Globe’s 
foreign  editor.  John  Walcott,  chief  of 
Knight  Bidder’s  Washington  bureau, 
agrees,  calling  it  “too  riskj  .” 

But  risks  have  not  stopped  Knight  Bidder 


San  Francisco  Chronicle  reporter  John  Koopman,  now  embedded  in  a  Marine  unit  in  Kuwait,  runs  for 
cover  during  a  mock  battle  during  military-readiness  training  last  month  at  Fort  Dix  in  New  Jersey. 


from  organizing  a  team  of  about  three  dozen 
reporters  from  its  newspapers  for  war 
coverage.  The  chain  is  putting  people  to  work 
from  its  32  dailies,  from  The  Philadelphia 
Inquirer  to  The  Sun  Herald  in  Biloxi,  Miss. 
“Luckily,  we  have  enough  quality  papers  to 
make  us  well-positioned  to  think  of  how  to 
cover  prewar,  war,  and  postwar  realities,” 
says  Joyce  Datys,  deputy  foreign  editor  of 
Knight  Bidder’s  Washington  bureau. 

The  Pentagon’s  ground  rules  for 
embedded  reporters—  which,  among 
other  things,  may  curtail  reports  even  on 
completed  missions  —  have  led  to  little 
or  no  objection  from  editors  contacted  by 
EdP.  (For  contraiy  \iews  from  two 
celebrated  war  correspondents,  see  stories 
on  p.  22  and  p.  34.)  Most  seem  more  con¬ 
cerned  about  technical  problems  that  could 
prevent  filing  stories  in  a  timely  manner. 

"The  ground  rules  as  written  are  reason¬ 
able,”  say's  Andy  Ale.xander,  Cox  New  spapers 
Inc.’s  Washington  bureau  chief  “The  biggest 
question  is  how'  they  w'ill  be  applied  in  the 
field  by  local  commanders.”  Tim  Connolly, 
international  editor  for  The  Dallas  Morning 
News,  calls  the  restrictions  “pretty' 
predictable  and  not  terribly  limiting.” 

Knight  Bidder’s  Walcott  plans  to  remain 
vigilant,  however.  "The  main  reason  the 
Pentagon  wants  us  here  is  to  serv  e  as  a  check 
against  enemy  disinformation,”  he  observes. 
“It  w  ould  be  foolhardy  of  the  Pentagon  to  use 
propaganda  of  their  ow'n  or  censorship.” 


Lawyers  and  editors  have  looked  through 
the  ground  rules,  he  says,  and  “we  have  told 
our  reporters  that  they  can  not  be  arbitrarily- 
censored  by  military  in  the  field.” 

Editors  at  every  major  newspaper  who 
spoke  to  EdP  say  all  reporters  bound  for 
the  Iraq  region  were  being  given  biological 
and  chemical  protective  suits  and  that  they 
had  undergone  some  kind  of  military- 
survival  training. 

Peter  Gav-rilovich.  deputy  nation/world 
editor  at  the  Detroit  Free  Press,  which  is 
contributing  reporters  to  Knight  Bidder’s 
chainwide  deploy-ment,  says  some  staffers 
are  rew-riting  their  wills  prior  to  shipping 
out.  “Some  are  arLxious  to  cover  the  story-; 
others  are  cautious  about  dangers,”  he  adds. 
“But  readers  and  the  industry-  e.xpect  that 
they  will  do  their  job  correctly.” 

Michelle  Fulcher,  foreign  editor  at 
The  Denver  Post,  which  has  at  least  three 
reporters  heading  to  the  region,  says, 

“When  you  see  the  biochemical  suits,  they 
make  you  think  hard.” 

Still,  newsroom  leaders  such  as  Juan 
Vasquez,  world  editor  at  The  Miami  Herald, 
say  reporters  are  not  letting  their  concerns 
overtake  their  preparedness.  "Our  reporters 
have  the  necessary-  training,  and  are  e.xcited 
to  go  and  cover  the  story,”  he  tells  Ei3P. 
“Members  of  Congress  are  less  prepared 
than  the  press  on  this  issue.”  11 

Ari  Berman  contributed  reporting  to  this  story. 
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New  meaning  for  'military  site' 


Welcome  to  the  War  Wide  Web 

Newspapers’  online  operators  prepare  to  use  the  Net 
in  ways  new  and  old  to  move  story  from  scene  to  screen 


BY  CARL  SULLIVAN 

As  Chicago’s  Tribune  Interactive 
finalized  its  plans  for  coverage  of  a 
possible  war  with  Iraq,  the  space- 
shuttle  tragedy  pro\ided  the  Tribune  Co.'s 
Web  sites  an  unexpected  opportunit)'  to 
prexiew  their  game  plan.  “The  Columbia 
disaster  was  a  warm-up,”  savs  Scott 
Anderson,  director  of  shared  content,  as 
he  described  how  Tribune  Web  sites  across 
the  countiy  shared  stories  and  graphics 
during  the  harried  weekend  of  the  crash 
and  the  daxs  that  folloxxed. 

“WeVe  got  more  sharing  going  on  than 
you  can  shake  a  stick  at,”  sax’s  Anderson, 
xx’ho  has  been  xvorking  to  encourage  cross- 
propertx'  cooperation  both  online  and  off. 
After  9/11.  an  intranet  called  “Tribskeds"  xx-as 
dex  elojjed  to  facilitate  content-sharing  on 
the  print  side.  The  sx-stem  includes  the  daily 
budgets  of  all  Tribune  nexx-spapiers  so  that 
editors  can  see  xx  hat  their  sibling  papers  are 
planning.  The  sx’stem  also  benefits  Tribune 
Web  editors  because  they  can  see  xvhat 
content  xxill  be  ax  ailable,  Anderson  sax’s. 

In  December,  representatives  of  Tribune 
online  properties  held  a  summit  meeting  to 
determine  hoxv  thex’  could  share  resources  in 
the  ex  ent  of  a  Middle  East  xx  ar.  Breaking- 
nexx’s  packages  xx’ill  be  bandied  by  Anderson's 
staff  in  Chicago,  alloxxing  staff  in  other 
markets  to  spend  more  time  localizing  the 
storx’,  he  sax’s.  If  a  xvar  breaks  out.  Web 


Postcards 
from  the  edge 
(Kuwait) 
delivered  for 
STLToday.com. 
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editors  xxill  compile  a  daybook  so  ex  erx’  site 
xxill  knoxx’  xx  hat  stories,  graphics,  and 
multimedia  packages  are  ax  ailable. 

Like  most  Tribune  properties.  The  Hart¬ 
ford  (Conn.)  Courant  is  planning  txxo-tiered 
online  coxerage:  global  and  local.  "We  have 
already  created  a  special  area  of  our  Web  site 
[http: // xx’xx’xx’.ctnoxx’.com/nexx’s/nationxx’orld/ 
iraq],  xxhich  is  updated  24/7  using  a  com¬ 
bination  of  Courant,  Tribune,  and  Associated 
Press  text,  images,  xideo,  and  audio,”  sax’s 
Courant  Online  New’s  Editor  Garx’  Duchane. 

“Postcards  from  Kuxx’ait,”  an  online  feature 
about  local  military’  personnel,  already  has 
proven  to  be  x  erx’  popular  at  STLToday.com, 
the  St.  Louis  Post-Dispatch's  site,  sax’s 
Online  News  Editor  Dale  Singer.  Compiled 
by  Post-Dvspatch  staff  equipped  xx’ith  a  digital 
recorder,  the  feature  includes  snapshots  of 
the  serx’ice  people  plus  audio  clips. 

A  photographer  for  the  Star  Tribune  in 
Minneapolis  xxill  produce  xideo  from  the 
field,  and  then  send  finished  clips  xia  satellite 
phone,  sax’s  startribune.com  Editor  Ben 
Welter.  “We’re  not  sure  yet  xvhere  he’ll  be 
situated;  he  may  be  embedded  in  Iraq,”  he 
sax’s.  The  site  also  xxill  post  Web-only  stories 
filed  daily  by  a  Star  Tribune  reporter  based  in 
Qatar,  audio  interview’s  with  the  nexx’spaper’s 
reporters  in  the  region,  a  w  ar  Web  log 
pointing  to  online  resources,  and  a  Web-only 
journal  xx’iitten  by  a  Minnesotan  with  a 
relative  dispatched  to  the  xxar  zone. 

Web  publishers  also  are  dexeloping 
business  contingency’  plans.  Questions  being 
considered:  Will  we  let  adxertisers  pull  out  if 
a  w  ar  starts?  Will  we  ban  pop-up  ads  on  w’ar 
coverage?  Do  we 
have  server  capacity’ 
to  handle  huge 
traffic  spikes?  Will 
xx  e  turn  off  our  reg¬ 
istration  barriers  in 
the  case  of  a  major 
news  event?  Say’s 
Tribune’s  Anderson, 
“We’ve  done  some 
x  ery’  detailed  sce¬ 
nario  planning.”  11 


A  small  town  bank 
robberjwvlth  50 
million  witnesses 


When  Norfolk  Daily  News  editor 
Kent  Warneke  first  heard  a  report 
that  shots  had  been  fired  at  the  U.S. 
Bank  branch  in  Norfolk,  Neb.,  he 
immediately  phoned  the  AP.  A  story 
xvas  on  the  xvire  xvithin  minutes. 

The  Daily  Nexvs  also  contributed 
photos,  including  this  picture  of  laxv 
enforcement  agents  outside  the  bank. 

Th(“  \P  has  always  been  a  great 
source  of  breaking  news  for  us.  ” 
.says  Warneke.  This  was  the 
nation's  deadliest  bank  robbery  in 
more  than  a  decade  and  we  were 
in  a  perfect  position  to  share  the 
iK'ws  and  photos  as  it  happened 
with  a  much  larger  audience." 

Timely  sharing  is  made  possible 
by  the  unique  cixiperative  structure 
of  The  AsstK’iated  Press.  Sharing 
news  and  photos  xvorks  for  every  one. 
Pass  it  on. 


Ap 


Associated  Press 

www.ap.org 
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whose  motto  might 
be:  “I  don’t  get  on 
press  buses.” 

Hedges  came  to 
the  1991  Gulf  War 
“as  a  very  seasoned 
war  correspondent, 
a  rarity,”  he  points 
out.  “I’d  covered  five 
years  of  the  civil 
wars  in  El  Salvador 
and  Nicaragua,  as 
well  as  the  first 
intifada,  and  I 
worked  in  the 
Punjab  in  India, 
in  Algeria,  and  in 
southern  Sudan. 
When  we  got  off 
the  plane  in 
Dhahran  [Saudi 
Arabia],  the  first 
thing  the  military 
did  was  take  us  in 
a  room  and  have 


us  sign  papers 
that  said,  ‘I’ll  do 
everything  the 
militaiy’  tells  me  to  do.’  I  had  never  covered 
a  war  that  way.” 

When  he  was  not  offered  a  slot  in  the  press 
pool  (partly  administered  by  The  Wall  Street 
JoumaTs  Carla  Anne  Robbins,  who  later 
confessed,  “I  feel  like  I  should  have  my 
head  shaved  for  that  experience”),  he  got 
permission  from  the  Times  to  head  out  on 
his  own.  He  took  a  jeep  to  the  Saudi  border 
town  of  Al-Kha^i,  and  for  the  duration  of  the 
war  never  worked  within  the  pool  system. 

The  militaiy  invented  a  new  term  to 
describe  Hedges  and  the  dozen  or  so 
reporters  who  worked  outside  the  pool  in  the 


Not  necessarily  the  press  pool:  Chris  Hedges  poses  with  armed  rebel  fighters  in  southern  Sudan,  circa 


Getting  out  of  embed 

Reporters  part  of  problem? 

Famed  correspondent  Chris  Hedges  has  one  hard-and-fast 
rule  for  covering  a  conflict  —  Stay  off  the  press  bus 


BY  BARBARA  BEDWAY 

ON  A  DAY  THE  PENTAGON  WAS 
announcing  its  guidelines  for 
the  more  than  500  “embedded” 
reporters  accompanying  U.S.  forces  in  any 
attack  on  Iraq,  veteran  war  correspondent 
Chris  Hedges  remained  worried  about  what, 
on  the  face  of  it,  might  seem  extraordinaiy 
measures  by  the  Pentagon  to  facilitate 
press  coverage. 

Hedges,  who  has  spent  much  of  the  past 
two  decades  as  a  foreign  correspondent  for 
The  Dallas  Morning  News,  The  Christian 
Science  Monitor,  and  The  New  York  Times, 
has  been  ambushed  in  Central  America,  shot 
at  in  southern  Iraq,  shelled  in  the  former 
Yugoslavia,  imprisoned  in  Sudan,  beaten  by 
Saudi  military  police,  captured  by  the  Iraqi 
National  Guard,  and  deported  from  Libya 
and  Iran.  Vowing  to  stay  away  from  war 
zones,  he  now  contributes  to  tbe  “Private 


News  chopper:  Hedges  in  an 
El  Salvadoran  army  helicopter, 
circa  1984 


Lives"  column,  which  appears  in  the  Times' 
metro  section,  and  was  part  of  the  team  that 
won  a  2002  Pulitzer  Prize  for  the  paper’s 
coverage  of  global  terrorism. 

His  book.  War  Is  a  Force 
That  Gives  Us  Meaning 
(PublicAffairs),  published 
in  September,  is  a  finalist 
for  a  National  Book  Critics 
Circle  Award. 

But  all  his  e.xperience 
doesn’t  easily  translate  into 
advice  for  reporters  about 
to  cover  this  seemingly 
imminent  war.  To  Hedges, 
a  good  war  correspondent 
is  a  personality  type,  one 


Mini! 


Gulf  War:  “the  unilaterals.’’The  reporters 
constantly  assessed  whether  to  risk  expulsion 
by  the  military  or  abide  by  the  rules. 

“I  have  a  problem  with  reporters  who  play 
war  correspondent,  sit  around  hotels  in 
Saudi  Arabia  bitching  about  restrictions,” 
he  tells  E^P.  “It  was  the  press  that  adminis¬ 
tered  the  system  —  it  couldn’t  have  hap¬ 
pened  without  the  cooperation  of  the  press.” 

The  Pentagon’s  new  “embedding”  policy, 
while  less  restrictive  than  a  press  pool, 
prohibits  journalists  from  having  their  own 
vehicles.  To  Hedges,  who  says  the  first  thing 
he  would  do  if  he  were  covering  this  war  is 
get  a  jeep,  the  limitations  are  significant. 

“I’m  not  saying  people  shouldn’t  be 
embedded,”  he  insists,  “but  they’re  not  going 
to  get  an  accurate  picture  unless  people 
are  allowed  to  do  their  job.  When  you’re 
embedded  in  a  unit,  you  rely  on  the  military 
for  transportation:  they  will  decide  where 
you  go,  what  you  see,  and  what  you  report. 
They’re  not  going  to  drive  the  press  vehicle 
to  sites  if  things  go  terribly  wrong.” 

He  cites  what  happened  early  in  the 
Gulf  War  in  Al-Khafii,  where  he  witnessed 
Saudi  soldiers  fleeing  in  panic  from  Iraqi 
soldiers.  U.S.  Marines  were  called  in  to 
push  back  the  Iraqis.  But  back  in  Riyadh 
and  Dhahran,  “the  press  put  out  that  the 
Saudis  were  defending  their  homeland. 
When  the  military  has  a  war  to  win, 
everything  gets  sacrificed  before  that 
objective,  including  the  truth.” 

Hedges  believes  only  a  small  percentage 
of  the  assembled  press  truly  want  to  cover 
the  conflict  and  the  rest  “just  want  to  be 
hotel-room  warriors,  don’t  want  to  get 
anywhere  near  the  fighting.  The  10%  that 
tries  to  get  out  will  be  stomped  on.  We  saw 
that  with  Doug  Struck,  The  Washington  Post 
correspondent,  when  he  tried  to  investigate 
civilian  casualties  in  Afghanistan,  by  the  U.S. 
military.  He  was  made  to  lie  down  with  a 
gun  pointed  to  his  head.” 

Given  the  “derogatory  comments”  U.S. 
Secretary  of  Defens'?  Donald  H.  Rumsfeld 
has  made  about  the  press.  Hedges  can’t 
imagine  “how  anyone  can  think  this  is  a  guy 
who  is  going  to  allow  the  press  to  operate 
fiwly  in  this  war.  The  control  will  be  just  as 
heavy  as  it  was  in  the  Gulf  War,  in  Grenada, 

*  and  in  Panama.” 

1  The  Pentagon’s  impressive  sophistication 
«  in  managing  the  news  presents  a  formidable 
g  challenge  to  the  press.  Hedges  says.  “The 

3  military  has  come  a  long  way  since  Vietnam,” 
S  he  explains.  “It’s  comfortable  with  live 

2  satellite  feeds,  and  can  provide  the  video 

5  clips  the  networks  need,  to  create  a  percep- 
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War  Plans 


In  Punjab,  India,  around  1989:  The 
ambush  he  witnessed  later  erupted 
into  a  pitched  gun  battle. 


tion  of  war  that’s  false.  People  think  in  the 
Persian  Gulf  War  we  were  using  precision- 
guided  weapons  to  hit  specific  targets,  and 
knock  down  planes.  But  that  was  only  a  tiny 


percentage.  I  was  on  the  front  lines  with 
the  Marine  Corps  —  they  were  using 
Vietnam  [War]-era  B-52s  for  satura¬ 
tion  bombing.  I  saw  that  in  southern 
Iraq  after  the  war.  We’d  smashed  all 
the  water  plants,  so  there  was  no  clean 
water,  the  place  was  devastated.  But 
that  was  not  the  perception  handed  to  the 
press,  and  no  one  was  there  to  report  it.  The 
war  looked  like  a  giant  video-arcade  game.” 

In  the  current  conflict,  he  offers  no  guide- 


IF  YOUR  JOURNALISTS  ARE 
SHAPING  PUBLIC  OPINION,  WHO’S 
SHAPING  YOUR  JOURNALISTS? 
BEEN  TO  POYNTER? 

Poynter  Executive  Excellence  Series:  Managing 
Editors  Facing  Today’s  Challenges 
May  18-20, 2003 

Application  Deadline:  March  24, 2003 

In  this  seminar,  newspaper  managing  editors  will  share  ideas  and  best  practices 
and  solutions  for  handling  newsroom  concerns.  You’ll  explore  how  to  lead 
your  staff  through  good  and  bad  times  and  how  to  recruit,  retain,  motivate. 

and  inspire  staff.  You'll  get  tips  for  enhancing  collaboration  with  other 
departments,  for  building  diversity  in  your  staff  and  in  your  news  content 
and  for  creating  a  newsroom  culture  that  values  ethical  decision-making. 

Poynter  Leadership  for  New  Leaders 
June  1-6,  2003 

Application  Deadline:  April  7, 2003 

One  of  our  most  popular  offerings,  this  seminar  turns  new  leaders  into  true 
leaders.  Recently  promoted  managers  or  managers  with  a  little  experience 
will  learn  to  define  and  refine  their  leadership  style  and  to  coach  colleagues 
to  higher  performance.  You’ll  get  tips  for  building  a  newsroom  culture  that 
values  ethical  decision-making,  diversity,  and  constructive  feedback. 

Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BEHER  JOURNALIST 

www.poynter.org 


DON’T  MISS  THE  APPLICATION  DEADLINE.  APPLY  NOW. 
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He  was  held  at  gunpoint  in 
Afghanistan  —  hy  the  U.S. 


Many  editors  might  assume  the  extremes  the 
that  the  military  has  learned  military  is  going 
its  lesson  from  the  backlash  to  go  to  keep  this 
against  its  restrictive  news  policies  war  secret,  to  keep 

during  the  Persian  Gulf  War.  But,  as  reporters  from 

recently  as  last  year,  controversy  finding  out  what’s  going  on.” 

erupted  over  the  Pentagon’s  credibility  As  controversy  built.  Pentagon 
in  its  official  accounts  of  the  war  in  spokesman  Rear  Adm.  Craig  Quigley 

Afghanistan,  especially  over  the  issue  said  Struck  was  turned  back  “both  for 

of  civilian  casualties.  his  safety  and  that  of  the  soldiers  who 

In  one  instance,  Doug  Struck,  a  were  there  doing  that  work.”  He 

reporter  for  The  Washington  Post,  tried  challenged  Struck’s  version  of  the 

to  visit  the  site  of  a  U.S.  Special  Forces  incident,  saying  the  commander  had 
raid  in  Kandahar  that  took  place  on  told  the  reporter:  “For  your  own  safety, 
Jan.  24  of  last  year.  U.S.  soldiers  turned  we  cannot  let  you  go  forward.  You 
him  away  at  gunpoint,  and  he  said  the  could  be  shot  in  a  firefight.” 
soldiers’  commander  warned  him  that  if  Struck  told  the  Post.  “That’s  an 
he  went  any  farther  he  would  be  shot.  amazing  lie.  Those  words  were  not 
He  later  told  the  Post  from  Afghanistan  spoken.  With  all  due  respiect,  Adm. 
that  “the  important  thing  isn’t  whether  Quigley  was  not  there;  I  was.” 

Doug  Struck  was  threatened.  It  shows  —  Barbara  Bedway 


Doug  Struck  of  The 
Washington  Post 


For  Hedges,  NYC's  mean  streets  ain't  that  mean 

lines  to  reporters  other  than  his  own 
experience.  “I’m  not  going  to  encourage 
someone  to  go  off  on  their  own  if  they  don’t 
have  the  stomach  and  skills  for  it,”  says 
Hedges,  whose  ability  to  speak  Arabic 
proved  useful  when  he  was  captured  and 
held  for  a  week,  along  with  39  other 
reporters,  by  the  Iraqi  Republican  Guard 
during  the  Shiite  uprising  following  the 
Gulf  War.  He  was  able  to  entertain  his 
captors  with  bad  jokes  learned  from 
his  astute  Arabic  teacher.  (He  later  wrote 
the  teacher  a  thank-you  note.) 

Hedges  sounds  decidedly  skeptical 
about  the  value  of  the  one-week  training 
sessions  the  military  has  been  running  for 
journalists.  “That’s  a  Boy  Scout  Jamboree 
—  you  can’t  train  people  in  a  week,”  he 
states  flatly.  “They  initiate  you  into  their 
little  fraternity,  but  the  real  purpose  is  to 
bond,  to  feel  part  of  a  unit,  and  to  get  the 
military  good  press.” 

If  war  comes,  it  will  be  a  very  different 
encounter  from  the  first  Gulf  War,  he  be¬ 
lieves.  “The  ways  in  which  this  war  could  go 
wrong  are  long,”  he  warns.  “It  may  not  be 
that  bloody  going  in,  but  what  worries  me  is 
the  use  of  chemical  or  biological  weapons. 
That  takes  a  tiny  group  of  people  to  admin¬ 


ister.”  The  increased  danger  only  under¬ 
scores  the  need  for  the  press  to  bear  accu¬ 
rate  witness,  as  they  live  and  travel  with  the 
troops  who  are  part  of  their  ongoing  stoiy. 

“Most  reporters  in  w'ar  are  part  of  the 
problem,”  he  cautions.  “You  alw'avs  go 
out  and  look  for  that  narrative,  like  the 
hometown  hero,  to  give  the  w  ar  a  kind  of 
coherency  that  it  doesn’t  have.  Everj’  nation 
does  that.  A  Serb  reporting  on  their  war 
reports  on  it  very  differently  from  me.” 

Hedges’  current  book  is  an  impassioned 
meditation  on  how'  the  seductive  attrac¬ 
tions  of  w'ar  obscure  its  harsher  truths,  and 
that,  even  when  necessary,  it  is  a  sickening, 
not  a  glorious,  enterprise.  He  has  said  that 
he  wTote  the  book  because  he  fears  that  “w'e 


are  losing  touch  with  ourselves,  with  our 
role  in  the  world,  and  with  the  danger  such 
enthusiasm  for  war  ultimately  brings  to 
our  nation. ...  I  wanted  to  lay  bare  war’s 
contagion.  And  I  wanted  to  do  it  now  as 
we  enter  a  new  and  volatile  moment  in 
our  history,  one  where  introspection  is  so 
necessary  and  so  lacking." 

He  has  brought  that  introspection  to 
his  “Public  Lives”  columns  for  the  Times. 
profiling  peace  acti\ists  as  well  as  Lt.  Gen. 
William  J.  Lennox  Jr.,  w  ho  poignantly  — 
and  pointedly  —  recited  lines  of  the  disillu¬ 
sioned  British  poet  and  soldier  of  World 
War  I,  Wilfred  Owen.  “I’m  gixing  a  voice  to 
dissidents.”  he  acknowledges.  “That  has 
made  some  people  at  the  newspaper 
uncomfortable.”  Hedges  does  believe  the 
Times  has  done  a  good  job  on  reporting 
about  the  war,  “but  the  broadcast  media 
has  been  so  corrupted  it  is  just  parroting 
the  jingoistic  message  from  the  state.” 

Hedges  himself  has  no  plans  to  cover  war 
again.  “I’m  46  years  old.  and  I’m  luck\’  to  be 
alive,”  he  explains.  “I  have  two  children. 

You  can’t  go  on  King  to  yourself  about  the 
e.xtent  of  your  resilience,  physical  and  emo¬ 
tional.  I  don’t  want  to  be  55  and  running 
dowTi  an  airport  tarmac  to  cover  a  coup  in 
Uganda.  It’s  not  a  very  healthy  lifest\le.”  11 


NIHCM  Foundation 

Health  Care  Journalism  Award 


NIHCM 


The  National  Institute  for  Health  Care  Management  Research  and  Educational 
Foundation  (NIHCM  Foundation)  would  like  to  invite  you  to  submit  an  entry  for  our 
Ninth  Annual  Health  Care  Journalism  Award.  The  award,  which  includes  a  $10,000 
prize  in  two  categories,  (general  circulation  and  trade  circulation)  focuses  on  reporting 
and  writing  on  health  care  policy,  financing  and  delivery  during  2002.  The  deadline 
for  entries  is  March  31,  2003.  Entry  forms  can  be  found  at  www.nihcm.org  or  for 
more  information,  email  Renee  Weidman  at  rweidman@nihcm . org 


“Special  Report” continues  on  page  29 
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-FEATURES  AVAILABLE-  ■  -ANNOUNCEMENTS-  ■  -EQUIPMENT  &  SUPPLIES- 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  In  Daily  and  Sunday  Crosswords 
Call  (800)  29243087(909)  929-1 169 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTLINITIES 


BUYER/PARTNER  for  established  national 
newsletter. See  www.thematuretraveler.com 
then  call  John  Stickler  (909)  461-9598 


EDUCATION 


WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington.  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 


NEWSPAPER  APPRAISERS 


WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.coni 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America's  leading  appraisers  -  Est.  1959 


NEWSPAPER  BROKERS 


Leader  in  Sale 
«>f  Communitv 

fTl 

Newspapers 

Check  tntr  references 

I2I4|  265-9.MM)  , 

1  Kickcnhachcr  VIoclia 

iJcsctk  l>r,.  I>alliis 

.  I  X  7S2: 

15 

AA  rickcnbachcrnu 

rJia.ctim 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
“A  tradibon  of  service  to 
community  newspapers' 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

GAUGER  MEDIA  SERVICE.  INC. 

Appraisals,  Mergers,  Acquisibons 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-98% 


NEWSPAPER  BROKERS 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Doug  Hebbard,  Midwest 
(847)  356-7675 
John  Szefc,  Northeast 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 

Bill  Eubank,  Southwest/South/Plains 
(832)  594-8263 
www.mediamergers.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisibons,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  ME 
Abanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicabonsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPERS  FOR  SALE 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Gnmes  &  Co.-  Est.  1959 

MONTHLY  NEWSPAPER  in  DC-BaltoT^o. 
VA  Niche  market,  low  overhead,  established 
reputation,  editorial,  contacts,  and  sales 
base.  Owner  relocabng  •  Must  sell!  Best  of¬ 
fer,  Owner  can  finance.  Contact  M.  Mason 
(443)  5704403. 

NORTH  TEXAS  WEEKLY,  good  demo¬ 
graphics,  gross  with  printing  nar  $300K, 
bargain  at  S175K.  Also  others.  Bill  Berger, 
Associated  Texas  Newspapers  (512) 
476-3950.  1801  Exposition,  Ausbn,  TX 
78703. 

ONCE-IN-LIFETIME  opportunity.  Estab¬ 
lished  weekly  with  big  potential  in  Idaho 
mountains  near  new  ski  resort. 

greatweekly^ahoo.com 


NEWSPAPERS  FOR  SALE 


SOUTHERN  WEEKLY  GROUP  Four-paper 
cluster  in  good  communities,  all  exclusive. 
New  NewsKing  web.  Strong  advertising,  cir¬ 
culation  revenues.  $2  million  cash.  UPPER 
MIDWEST  WEEKLY  Isolated  community 
with  tourism  aspect.  Growing  revenues, 
net.  Six-unit  Goss  Community  web.  $375k 
FY02  operational  cash  flow.  S2.4  million, 
terms. 

Thomas  C.  Bolitho 
BOLITHO  MEDIA  SERVICE 
(580)  421-9600 
bolitho@bolitho.com 


NEWSPAPERS  W.ANTED 


WANTED  TO  PURCHASE:  SmalHown 
newspapers  with  paid  circulation  4,(XX)  or 
above  by  award-winning  non-public  group 
that  will  treat  your  employees  and  your 
community  as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher  Classified 
770  Broadway.  7th  FI.  NY,  NY  10003 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 

GOSS  COMMUNITY  OFFSET  PRESS.  5 
units,  oil  bath  with  folder  and  60  hp  motor. 
Set  up  for  direct  prinbng.  Plate  bender.  5 
shafts,  3  dollys  with  spacers,  camera,  light 
table  and  much  more  go  with  it.  Press  is 
sbll  being  used  weekly.  $50,000  or  best  of¬ 
fer.  Call  Jeff  at  (256)  5096397. 


MAILROOM 


BUY/SEU/ALL  MAILROOM  EQUPMENT 

Muller  Marbni/Rima/Quipp 
HarriS/4-leidelbeig/l^l 
Sbtcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates.  Inc. 

(256)  997-9355  Fax:  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  Inserters  and 
Post  Press  Controls  -  •  Installation 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tconn3317@aol.com 


NEWSRACKS 


USED  NEWSRACKS  MANUFACTURED 

by  K-Jack  &  ShoRack.  Excellent  condition. 
Tyler  Morning  Telegraph. 

Phone  903-5966219. 


PRESSES 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  64846 1 1  or  fax  (8 1 5)  648-2856 
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_ PRESSES _ 

CURRENTLY  AVAILABLE  FROM  INLAND 
•5-unit  HARRIS  1660  with  double  2:1 
folder,  five  MEG's  -  price  reduced. 

•  4-Unit  GOSS  METRO  OFFSET  22  3/4’ 
cut-off  with  a  1 3-side  half  deck. 

•Addon  1000  series  GOSS  URBANfTE 
units. 

•  7-unit  GOSS  SC  press,  clean  and  in 
good  condition. 

•  8-unit  GOSS  COMMUNITY  new  75HP 
drive  in  '98. 

•  8-unit  WEB  LEADER  with  2  stacked  posi¬ 
tion  units. 

•  HARRIS  V15A  &  V15C.  NEWS  KING 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa.  KS  66285 
(913)492-9050*  Fax  (913)  492-6217 
www.inlandnews.com 


DONT  SELL  YOUR  PRESS 
UnbI  You  Contact 

Newman  International.  L.L.C. 
Web  Press  Sale 

‘Worldwide  Markebng  of  Commercial 
Web  and  Newspaper  Web  Presses’ 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  (jOSS  Community  Urbanite 
Metro;  SaNA  D30  C% 

Tel:  (913)  648-2000 
Fax;  (913)  648-7750 


-INDUSTRY  SERVICES- 


CIRCULA'nON  AUDIT 


THERE  IS  AN  ALTERNATIVE! 

Circulabon  Veribcabon  Council  (CVC)  is  the 
largest  auditor  of  community  papers  nabon- 
wide.  Call  for  an  information  kit  and 
noobligabon  quote.  (800)  262-6392 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
CutbngCdge  Technology 
Horace  Southward/Enc  Sou^ard 
(8(X))  9508475 
www.metro-news.com 


CIRCULATION  III  PROMOTIONS.  INC. 

Your  telemarkebng  partner  into  the  21st 
century!  Bob  Price:  (949)  760-3939 
Circulationiii.com 

HEADLINE  PROMOTIONS.  INC. 

ColtK^alling  Specialists. 
Programs  Include: 

•  Starts  •  Stop-Saver  •  Verification 

(800)  2609923 
Dennis  Mcl^illan 


WESTPARK  DIRECT 
Intelligent  Circulation  Marketing 
www.westparkdirect.com 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 


John  Crihb  • 
Tom  karavakis 


Jim  Hicks 
Gary  Greene 


CRIBB 

&  ASSOCIATES 

PubWestton  Brofc«rao«  4  Appralsai 


104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 
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WWW  editorandpublishef.com 


Phone:1-888-825-9149  -  CLASSIFIED  ADVERTISING  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES-  ■  -HELP  WANTED- 


CIRCULATION  SERVICES 
LEVIS 

ALL  YOU  NEED  TO  KNOW 
ABOUT  NEWSPAPER 
TELEMARKETING 

Starts/NIE  Fundraising/Stop  Saver 
(800)  884-9511 
Email:  thelevisco@aoLcom 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail;  mpi@marfcetingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 
www.pressroomcleaners.com 


ACADEMIC 


THE  UNIVERSITY  OF  FLORIDA 
DEPARTMENT  OF  JOURNALISM 
POSITION  OPEN  -  LECTURER 
The  University  of  Florida  Department  of 
Journalism  seeks  a  professional  journalist 
with  extensive  experience  and  ability  to  direct 
its  Reporting  program,  teach  courses 
in  editing  and  management  at  the  under¬ 
graduate  and  graduate  levels,  and  assist 
the  department  in  maintaining  strong  rela¬ 
tionships  with  professionals.  This  is  an  in¬ 
structional-career  position,  which  means  it 
is  not  a  tenure-accruing  position  in  the  Uni¬ 
versity;  emphasis  is  on  effective  classroom 
teaching.  The  initial  contract  will  be  for  five 
years,  with  continuation  each  year  dependent 
on  satisfactory  performance.  The  contract  is 
renewable.  REQUIRED:  Master’s  degree  in 
journalism/communications  in  hand 
or  near  completion  at  the  time  the  position 
begins  (August  2003),  at  least  20  years  of 
effective  journalism/senior  management 
newspaper  experience,  and  effective  lead¬ 
ership  and  interpersonal  skills.  PREFERRED 
QUALIFICATION:  demonstrated  effective¬ 
ness  in  teaching  University-level  students. 
Applications  must  be  postmarked  by  March 
21. 

Send  application  materials  to:  Dr.  Jon 
Roosenraad,  Chair,  Search  Committee,  De¬ 
partment  of  Journalism,  College  of  Journal¬ 
ism  and  Communications,  University  of  Flori¬ 
da,  P.O.  Box  118400,  Gainesville,  FL 
32611-8400.  The  search  is  conducted  under 
Florida's  Sunshine  laws.  Search  committee 
meetings,  interviews,  applications,  resumes 
and  other  documents  related  to  the 
search  are  open  to  public  inspection.  Minor¬ 
ities  and  women  are  encouraged  to  apply. 
The  University  of  Florida  is  an 
AA/EEO/ADA  employer 


_ ACADEMIC _ 

AUBURN  UNIVERSITY 

Assistant  Professor  for  Department  of 
Communication  and  Journalism 

Auburn  University  is  seeking  applicants  for 
a  full  time,  tenure-track  position  in  one  of 
the  South’s  top  journalism  programs  begin¬ 
ning  August  16,  2003.  The  faculty  member 
will  teach  from  among  these  courses:  news¬ 
paper  fundamentals,  newswriting,  reporting, 
feature  writing,  editing  and  design,  photo¬ 
journalism,  and  history. 

The  faculty  member  will  also  help  recruit 
and  mentor  potential  journalism  majors. 
Some  administrative  experience  and/or  in¬ 
terest  is  desirable.  Auburn’s  journalism  pro¬ 
gram,  accredited  by  ACEJMC,  consists  of 
seven  faculty  and  170  majors.  It  offers 
state-of-the-art  technology  in  editing,  design 
and  photography.  Auburn’s  student  newspa¬ 
per,  the  Plainsman,  is  a  consistent  winner 
of  Pacemaker  Awards,  the  Pulitzer  Prizes  of 
college  journalism. 

Applicants  should  have  substantial  profes¬ 
sional  experience.  Ph.D  preferred,  master’s 
in  journalism  with  exceptional  professional 
experience  considered.  Send  resume  plus 
names,  addresses  and  phone  numbers  of 
three  references  to: 

Judy  Sheppard,  Chair 
Journalism  Search  Committee 
317  Tichenor  Hall 
Auburn  University,  AL  36849-5206 
(334)  8444594 
sheppje@auburn.edu 

Review  of  applications  will  begin 
March  1 ,  2003  and  continue  until  position 
is  filled. 

Minorities  and  women  are  encouraged  to 
apply.  The  candidate  selected  for  this  posi¬ 
tion  must  be  able  to  meet  eligibility  require¬ 
ments  for  work  in  the  U.S.  at  the  time  of 
employment. 

Auburn  University  is  located  on  lovely  cam¬ 
pus  between  Montgomery  and  Atlanta  and 
has  a  multi<ultural  student  enrollment  of  ap¬ 
proximately  23,000. 

Auburn  University  is  an  Affirmative  Action, 
Equal  Opportunity  Employer. 


ADVERTISING 


AD  DIRECTOR  -  We  seek  a  top,  seasoned 
performer  to  lead  our  ad  sales  team  at  The 
Daily  Item,  a  family  owned  paper  on  Boston’s 
North  Shore.  Our  new  leader  will  grow 
revenues,  train/motivate  staff  and  bring 
fresh  ideas  and  hands-on  enthusiasm. 

Resumes  to  bfrazier@shore.net 

INTERNET  SALES  MANAGER 
Floridakeys.com  seeks  candidate  with  sales 
and  marketing  managerial  experience  and 
Internet  knowledge.  Internet  media  sales  ex¬ 
perience  required.  Please  send  confidential 
resumes  to  sales@keysnews.com. 

Position  is  based  in  Key  West,  FL 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
Looking  for  a  change?  Are  you  tired  of 
completing  dozens  of  daily  corporate  re¬ 
ports?  This  afternoon  daily,  with  a 
circulation  of  30,000,  is  part  of  a  privately 
held  newspaper  group,  and  we  are  seeking 
a  leader  for  our  Advertising  Department. 
We  are  located  in  Kankakee,  IL,  one  hour 
south  of  Chicago. 

Candidates  should  possess  a  strong  sales 
background  and  solid  management  skills. 
Must  be  well  organized  and  have  the  ability 
to  motivate  and  promote  teamwork  by  in¬ 
creasing  staff  enthusiasm  for  new  projects, 
as  well  as  maintaining  interest  and  accuracy 
for  the  daily  operation  of  the  department. 
Previous  experience  in  achieving  revenue 
growth  and  developing  operating  budgets  is 
required. 

Position  reports  to  the  General  Manager. 
Good  company  culture.  Competitive  salary, 
plus  incentive  and  fringe  benefits. 

Interested  applicants  should  send  letter  of 
application,  resume,  salary  requirements 
and  at  least  three  professional  references 
to: 

Human  Resources  Director 
The  Daily  Journal 

8  Dearborn  Square,  Kankakee,  IL  60901 
Or  E-mail  to  jobs@dailyiOurnal.com 


INSIDE  SALES  MANAGER 
The  Gwinnett  Daily  Post,  a  65,000  daily  in 
Georgia  is  looking  for  an  experienced  man¬ 
ager  to  lead  our  inside  sales  staff.  Duties  in¬ 
clude  sales  training  and  motivation,  adminis¬ 
tration,  and  budgeting.  Background  in 
phone  sales  and  customer  service  is  pre¬ 
ferred.  The  Post  has  experienced  tremen¬ 
dous  advertising  growth  over  the  past  three 
years  and  we  seek  a  strong,  talented  indi¬ 
vidual  to  round  out  our  advertising  manage¬ 
ment  team.  We  offer  a  compensation  pro¬ 
gram  that  includes  a  base  salary  and  a  liberal 
commission  plan.  Please  respond  to: 

Bob  McCray  (770)  963-9205  ext.  1200 
E-mail:  bob.mccray@gwinnettdailypost.com 


CIRCULATION 


LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 

CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch  is  seeking  a  Circula¬ 
tion  Sales  and  Marketing  Manager  to  be  re¬ 
sponsible  for  increasing  market  penetration 
and  meeting  circulation  volume  and  revenue 
goals. 

Five  years  of  circulation  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  or  other  ex¬ 
perience  preferred. 

Please  apply  to: 

Observer-Dispatch 
Attn:  Human  Resources 
221  Oriskany  Raza,  Utica,  NY  13501 


CinSSiriED  ADUeRTISERS 


If  you  don’t  see  a  category  that  fits  your 
needs,  please  call  us  at: 

(888)-825-9149 

For  space  and  material  deadlines,  call: 

Hazel  Preuss  at:  (646]  654-5302 
l11ichelemacl11ahonat:(646)  654-5303 
IHichele  Golden  at:  (646)  654-5304 


EpiTOR(S?PUBLISHER:  The  communication  link 
of  the  newspaper  industry  every  week  since  188-i. 
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-HELP  WANTED- 


CIRCULATION 


The  Mississippi  Press,  an  Advance  Publica¬ 
tions  newspaper  in  Pascagoula,  Mississippi 
is  looking  for  a  CIRCULATION  DIRECTOR. 
We  are  a  19,500  (d)  20,500  (S)  circulation 
AM  daily  in  a  competitive  market  on  the  Mis¬ 
sissippi  Gulf  Coast.  We  seek  an  aggressive, 
hands-on  person  with  at  least  7  years  of 
newspaper  circulation  management  experi¬ 
ence,  as  well  as  experience  in  circulation 
sales  and  customer  service.  The  successful 
candidate  must  be  able  to  verify  a 
history  of  circulation  sales  increases.  Expe¬ 
rience  working  in  a  competitive  market  is  a 
plus.  We  offer  a  comprehensive  benefits 
package.  Please  send  resume  to  Wanda  H. 
Jacobs,  Publisher  at  wh)msps@aol.  com. 


WANTED: 

SUBSCRIPTION  SALES  CREW  MANAGERS 
If  you’re: 

•Enthusiastic,  Competitive  and  a  Self 
Starter 

•  Able  to  recruit.  Tram  and  Supervise 

•  An  Owner  of  a  van  or  large  truck 
You'll  enjoy: 

•  The  satisfacbon  of  being  your  own  boss 

•  Excellent  commissions  and  bonuses 
Qualified  candidates  are  required  to  have: 

•  A  valid  Texas  Driver’s  License  and  good 
driving  record 

•  Experience  in  direct  sales  and 
/pr  sales  management 

We  will  tram  the  right  person. 

This  job  could  be  YOURS! 

To  be  considered  for  this  challenging  and 
rewarding  career  opportunity  with  the  number 
one  sales  team  m  Houston. 

Call  Stephen  Pace  at:  (719)  362-5509 
between  10:00  a.m.  and  5  p.m. 
Monday  thru  Friday  or  E-mail  to: 
Stephen. Pace^hron.com 


EDITORIAL 


ASSISTANT  CITY  EDITOR:  We  need  a  talented 
writer/editor  for  our  excellent  41K  daily 
to  help  coach  reporters  and  improve 
feature  and  news  copy.  Our  priorities  are 
aggressive  coverage,  quality  and 
teamwork.  Ideal  candidate  will  have  five  or 
more  years  reporting  and  copy  or  city  desk 
experience.  Cover  letter,  resume  and  clips 
to  Rick  Larson,  Managing  Editor,  Tri-City 
Herald,  P.O.  Box  2603,  Tri-Citles,  WA 
99302. 


BUSINESS  REPORTER 

The  Citizen  daily  newspaper  (circulation 
10,500  Mon-Sat;  12,000  Sunday)  is  looking 
for  a  reporter  anxious  to  cover  a  diverse 
business  community  m  the  Florida  Keys  and 
Key  West.  Candidate  must  be  equally  at 
home  and  accomplished  at  breaking  news, 
writing  analysis  and  undertaking  enterprise 
and  series  work.  Reporter  must  be  a 
self-starter,  a  collaborator  and  demonstrate 
a  track  record  of  success  in  business  jour¬ 
nalism.  Previous  business  writing  experi¬ 
ence  IS  required.  Send  cover  letter,  resume 
and  samples  of  your  best  work  to: 
ttuell@keysnews.com 


EDITORIAL 


COPY  EDITOR/DESIGNER:  Here’s  a  great 
opportunity  to  work  for  an  outstanding  com¬ 
pany.  If  you’re  intelligent,  friendly  and  willing 
to  carry  your  share  of  the  workload, 
there’s  a  congenial  copy  desk  crew  at  the 
Yakima  Herald-Republic  that  would  be  happy 
to  have  you.  Familiarity  with  QuarkXPress, 
NewsEdit  and  Photoshop  are  helpful. 
Knowledge  of  FreeHand  with  graphics 
ability  IS  a  plus.  Reply  with  resume,  refer¬ 
ences  and  current  work  samples  to  Human 
Resources,  Yakima  Herald-Republic,  PO  Box 
9668,  Yakima.  WA  98909.  We  are  a  member 
of  The  Seattle  Times  group  and  an 
equal  opportunity  employer. 


EXCELLENT  EDITOR  NEEDED 
A  weekly  newspaper  in  Florida  is  searching 
for  an  outstanding  editor  to  lead  the  publi¬ 
cation  into  brighter  pastures.  The  right  can¬ 
didate  will  have  at  least  5  years  experience 
in  editorial  management.  The  perfect  candi¬ 
date  will  also  be  a  strong  editorial  writer 
and  have  the  ability  to  lead  a  team  into  battle, 
as  well  as  design  and  layout  skills.  We 
are  a  growing  organization  and  we  see 
bright  things  in  the  future.  In  other  words, 
this  job  will  be  fun!  And  did  we  mention  the 
weather  here  in  Florida  is  great?  Send  a 
cover  letter  telling  us  how  you  would  lead 
such  an  exciting  publication,  as  well  as  your 
resume  to  Box  3262,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor,  New 
York,  NY  10003  or  E-mail  with  Box  #  in  sub¬ 
ject  line:  hpreuss@editorandpublisher.com. 


FEATURES  REPORTER  II 
The  Town  Talk,  a  40,000  Gannett  daily  in 
central  Louisiana,  has  an  immediate 
opening  for  a  general  features  reporter  with 
2-3  years  experience.  Degree  in  Journalism 
or  English  required.  Send  resume,  cover  let¬ 
ter  and  work  samples  to: 

Human  Resources,  The  Town  Talk 
P.O.  Box  7558,  Alexandria,  LA  71306 
Or  E-mail  to  personnel@thetowntalk.com 


GENERAL  ASSIGNMENT  REPORTER 
We’re  looking  for  a  harcLcharging  general 
assignment  reporter  with  a  couple  years  ex¬ 
perience  looking  to  step  up  to  our  award 
winning  tabloid  in  the  highly  competitive 
Philadelphia  metro  market.  Send  letter,  re¬ 
sume,  clips  to  Philip  E.  Heron,  Editor,  Dela¬ 
ware  County  Daily  Times,  500  Mildred  Ave¬ 
nue,  Pnmos,  PA  19018. 

E-nail:  edilor@delcotimes.com 


INFOGRAPHC  ARTIST 

The  News  &  Observer  in  Raleigh,  NC,  is 
seeking  a  creative,  energetic  and  talented 
infographic  artist  who  is  capable  of  producing 
strong  page  one  infographics  under  the 
pressure  of  deadline,  working  on  weekend 
and  project  infographics  with  limited  super¬ 
vision  and  achvely  participating  in 
newsroom  brainstorming  about  upcoming 
daily,  enterprise  and  weekend  packages. 
We’re  a  McClatchy  newspaper  with  a  daily 
circulation  of  170,000  daily  and  208,000 
on  Sunday.  Send  resume,  references  and 
work  samples  to:  Infographics  Job.  c/o 
John  Drescher,  Managing  Editor,  The  News 
&  Observer,  21 5  S.  McDowell  Street,  Raleigh, 
NC  27602. 


EDITORIAL 


INTERNSHIPS:  Spend  next  spring  covering 
Illinois  government  and  politics  in  a  State- 
house  bureau,  mentored  by  professional 
journalists,  in  the  University  of  llli- 
nois/Springfield’s  one-year  MA  Public  Affairs 
Reporting  program.  Tuition  wavers, 
$3,0(X).00  stipends  during  internship.  Appli¬ 
cations  due  April  1st.  Contact;  Charlie 
Wheeler,  PAC  326,  UlS,  One  University 
Plaza,  Springfield,  IL  62703-5407.  (217) 
206-7494.  E-mail: 

wheeler.charles@uis.edu 
PAR  Home  Page: 

www.uis.edu/publicaffairsreporting/  EOE 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
Its  papers  in  Cleveland  and  Kansas  City. 
We’re  searching  for  candidates  who  have  a 
fine  touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-today  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stones.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits,  (^alified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Chnstine  Brennan 
Executive  Managing  Edrtor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 


EDITORIAL 


NEWS  REPORTER 

We  need  a  smart,  conscientious  individual 
with  strong  language  and  people  skills  for 
our  local  reporting  team.  If  you  live  to  find 
out  what's  going  on,  and  have  the  skills  to 
explain  it  all  in  a  lively  and  complete  way, 
we’re  looking  for  you.  Must  appreciate  what 
good  community  journalism  is  all  about. 
Previous  professional  or  solid  college  expe¬ 
rience.  We  are  a  23,000-daily,  26,000- 
Sunday  AM  in  newsy  northeast  Pennsylvania. 
Send  resume,  best  clips  and  convincing 
cover  letter  to  Bill  Watson,  managing  editor, 
Pocono  Record,  511  Lenox  Street,  Strouds¬ 
burg,  PA  18360.  Or  E-mail: 

wwatson@poconorecord.com 


Pacific  Business  News,  an  American  City 
Business  Journals  publication  in  Honolulu, 
seeks  an  experienced  BUSINESS 
REPORTER.  Ideal  candidate  wih  have  5+ 
years  of  business  reporting  experience. 
E-mail  resume  and  cover  letter  to  editor 
Gina  Mangieri:  gmangieri@bizjournals.com 
or  mail  to  1833  Kalakaua  Ave.,  7th  Floor, 
Honolulu.  HI  96815. 


REPORTER:  We’re  looking  for  an  energetic, 
talented  reporter  to  work  in  a  fast-growing 
community  in  South  Florida.  You  will  write 
for  both  the  Naples  Daily  News,  a  50,000- 
circulation  daily,  and  the  Bonita  Banner,  a 
30,000<:irculation  twice  weekly.  Both  are 
consistently  judged  among  the  best  news¬ 
papers  in  the  state.  We’re  looking  for  a  re¬ 
porter  who’s  not  satisfied  with  producing 
routine  news  coverage,  who  thrives  on  com¬ 
petition  and  who  writes  like  good  writing 
still  matters.  Send  your  resume  and  clips  to 
Todd  Pratt,  Naples  Daily  News,  P.O.  Box 
40.  Bonita  Springs.  FL  34133. 


CHECK  OUT 
THENEWE&P 
ONLINE  CAREER  CENTER 

•  Help  Wanted 

•  Wall  Street  Journal  articles  focusing 
on  career  related  topics  (NEW) 

•  Resume  Database  -  Fully  searchable 
bank  of  over  5,000  resumes  (NEW) 

The  E&P  Online  Career  Center  will  help 
employers  and  job  candidates  find  each  other! 

WWW.  editorandpublisher.  com 


www.editarandpublisher.com 
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-HELP  WANTED- 


EDITORIAL  EDITORIAL 


COPY  EDITOR 

Editors  with  three  or  more  years  of  editing  experience  at  smaller  dailies 
are  invited  to  apply  to  the  copy  desk  of  our  New  England  metro.  We  seek  I 
applications  from  journalists  who  can  demonstrate  a  solid  sense  of  news 
and  enterprise,  an  appreciation  of  words  and  pictures,  the  ability  to  work  i 
with  people,  and  the  potential  to  grow  within  our  organization.  i 

We  offer  an  excellent  hourly  wage  and  the  opportunity  to  work  in  a  dynamic  en¬ 
vironment. 

Interested  individuals  should  send  a  resume  and  salary  history  to: 

Thomas  Me  Donough,  Human  Resources  Director 

The  Providence  Journal  Company 

75  Fountain  Street,  Providence,  Rl  02902 
An  Equal  Opportunity  Employer 
Drug  Screen  Required 


EDITORIAL 


PAGE  DESIGNER 

The  Observer-Dispatch,  a  45,000 
daily/55,000  Sunday  Gannett  daily  in  Upstate 
New  York,  is  seeking  a  creative  page 
designer  to  produce  lively  pages  for  our 
Sunday  Lifestyles  and  Business  sections,  as 
well  as  design  work  for  special  projects. 
Candidates  must  be  able  to  edit  and  produce 
accurate  copy  and  headlines  on  deadline. 
Knowledge  of  Macintosh  computers, 
as  well  as  experience  working  with  Quark, 
Freehand  and  Photoshop,  a  must.  Send  re¬ 
sume  and  samples  of  best  page  designs  to 
John  Dye,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501.  The  0-D 
values  diversity. 

STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  staff  writers  at  its  papers  in 
Phoenix,  Houston  and  Ft.  Lauderdale.  We’re 
looking  for  journalists  who  under  stand  the 
difference  between  magazine-style  reporting 
and  the  hurried  fact-finding  of  daily 
papers.  Applicants  for  both  positions  must 
have  a  solid  background  in  hard  news  and 
be  able  to  create  in-depth  and  compelling 
stories  that  explore  the  issues,  events  and 
personalities  of  their  community.  New 
Times  publishes  magazine-style  weekly 
newspapers  covering  local  news,  politics, 
arts  and  music  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco,  Ft.  Laud¬ 
erdale,  Cleveland,  St.  Louis,  Kansas  City 
and  Oakland.  We  offer  competitive  salaries 
and  benefits.  Qualified  applicants  should 
send  cover  letter,  resume  and  clips: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


MARKETING 


REGIONAL  MARKETING  DIRECTOR 
Brand  new  position  for  expanding  company! 

An  exciting  career  opportunity  for  a  strong 
Marketing  Director  to  enjoy  the  beautiful  ge¬ 
ographical  landscape,  just  20  minutes  from 
Lake  Tahoe;  an  enormously  comfortable 
lifestyle  and  the  opportunity  to  work  for  a 
highly  respected,  family-owned  newspaper 
company  -  Swift  Newspaper  Company. 

This  position  will  reside  in  the  brand  new, 
two-story  professional  building  of  the  Nevada 
Appeal  in  Carson  City,  Nevada,  and 
will  report  directly  to  the  Associate  Publish¬ 
er/Regional  Director  of  Sales  and 
Marketing. 

Tahoe  Carson  Area  Newspapers  is  comprised 
of  six  community  newspapers,  as 
well  as  two  Internet  Companies,  (  Reno.com 
&  Tahoe.com)  all  located  around  lovely 
Lake  Tahoe  and  the  Nevada  State  Capital, 
Carson  City. 

It  is  required  that  candidates  have  at  least 
three  years  of  newspaper  experience  in 
marketing  management.  The  ideal  candidate 
must  be  multi-faceted  and  possess 
proficiency  in  Excel,  Quark  Express,  Adobe 
Photo  Shop  and  Power  Point,  as  well  as  a 
vast  knowledge  of  statistical  and  informa¬ 
tional  sources  for  advertising,  circulation 
and  the  Internet. 

Solid  benefits  package  includes  401(k)  re¬ 
tirement  plan,  medical,  vision  and  dental 
health  insurance.  Send  resumes  to: 

John  DiMambro,  Associate  Publisher, 
Regional  Director  of  Sales  &  Marketing 
Tahoe  Carson  Area  Newspapers 
P.O.  Box  2288,  Carson  City,  NV  89702 
or  FAX  resume  to:  (775)887-2419 


INFORMATION  SYSTEMS 
IT  MANAGER 

Midsize  Zone  2  publishing  company  seeks  a 
motivated  professional  for  IT  Manager  posi¬ 
tion:  an  experienced  IT  professional  to  over¬ 
see  all  aspects  of  business  and  publishing 
applications.  Must  possess  a  thorough  un¬ 
derstanding  of  all  prepress  functions,  proc¬ 
esses  and  technologies.  The  candidate 
must  also  be  apressive,  possess  good 
communication  skills  and  be  highly  organized 
with  attention  to  detail. 

We  offer  a  very  competitive  compensation 
and  benefits  package.  Join  this  dynamic  or¬ 
ganization  and  have  excellent  opportunities 
for  advancement.  Reply  to: 

Box  3269,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


PRESSROOM 


PRESSROOM  MANAGER 
The  Ann  Arbor  News,  a  New  York  Times  re¬ 
gional  print  site,  is  seeking  an  experienced 
Pressroom  Manager  to  oversee  the  daily 
printing  operations  at  our  brand  new,  state 
of  the  art,  printing  and  packaging  center. 
The  qualified  candidate  will  have  extensive 
experience  in  managing  all  aspects  of  daily 
printing  operations,  with  proven  organiza¬ 
tional,  leadership,  and  communication  skills. 
A  strong  working  knowledge  of  offset  print¬ 
ing,  single-wide  web  printing,  press  layouts, 
and  folder,  paster,  and  unit  mechanical  un¬ 
derstanding  on  Goss  or  like  web  presses  a 
must.  A  college  degree  is  desired,  with 
demonstrated  proficiency  in  quality  control, 
staff  development,  and  strategy  implemen¬ 
tation.  Must  be  willing  to  work  some  eve¬ 
nings,  weekends,  and  holidays.  Position  in¬ 
cludes  a  highly  competitive  salary  and  a 
very  comprehensive  benefit  package. 
Please  send  resume  to: 

The  Ann  Arbor  News 
Attn:  Operations  Manager 
5690  Hines  Drive,  Ann  Arbor,  Ml  48108 
E-mail:  jweisberg@aa^iews.com 


SALES 


SALES  ACCOUNT  EXECUTIVE 
CityXpress  Corporation,  the  leading  supplier 
of  the  newspaper  industry’s  powerful,  inno¬ 
vative  XpressAuctions  product,  urgently  re¬ 
quires  a  sales  account  executive.  This  pro¬ 
gram  has  enjoyed  widespread  acceptance 
by  newspapers  in  every  size  market,  and 
expectations  continue  for  tremendous  ex¬ 
pansion  throughout  the  US  and  internation¬ 
ally. 

Candidates  considered  for  this  position 
must  have  experience  in  selling  On-line  and 
print  application  programs  to  newspapers, 
or  considerable  experience  working  in  sales 
at  the  newspaper  level.  The  ideal  candidate 
will  also  enjoy  an  extensive  network  of  con¬ 
tacts  at  the  newspaper  level  and  be  ready 
to  assume  responsibilities  right  away.  Spe¬ 
cific  attention  will  be  paid  to  those  applying 
who  are  located  in  the  eastern  region  of  the 
US. 

The  position  provides  a  generous  compen¬ 
sation  package  and  company  benefits  to 
the  right  candidate.  Candidate  would  work 
from  home.  Position  requires  some  travel. 

Please  reply  to  Jim  MacKay,  VP 
Sales/Marketing  jmackay@cityxpress.com 


PRODUCTION  TECH 
ELECTRICAL  TECHNICIAN 
The  Naples  Daily  News  is  looking  for  an 
electrical  maintenance  tech  to  maintain  our 
nine  unit  Goss  MetroOffset  Press.  Candidate 
must  be  strong  in  DC  drive  controls, 
relay  circuitry  and  3-phase  power  controls. 
Minimum  of  5  years  experience  as  an  indus¬ 
trial  technician,  required,  Goss  Metro  knowl¬ 
edge  a  plus.  We  offer  an  excellent  compen¬ 
sation  and  benefit  package.  DOE.  Please 
send  your  resume  and  salary  history  to: 

Pressroom,  The  Naples  Daily  News 
1075  Central  Avenue,  Naples,  FL  34102 
Or  Fax:  (239)  2634881 


SALES 


SALES  MANAGER 

Excellent  opportunity  for  experienced  sales 
manager  who  is  ready  to  manage  a  twice- 
monthly  newspaper,  and  weekly  shopper. 
Sales:  Analyze  market  opportunities:  develop 
programs;  achieve  sales  and  revenue 
plans. 

General  Management:  Supervise  sales  and 
clerical  staffs;  administrative  duties. 

News:  Oversee  news  staff  and  content  of 
the  shopper. 

B.A./B.S.  in  related  field;  MBA  a  plus.  Mini¬ 
mum  3  years  media  sales  management  ex¬ 
perience.  Research  opportunities;  establish 
and  achieve  sales  objectives.  Good  computer 
and  analytical  skills,  including  on-line  ad¬ 
vertising.  Experienced  in  selecting,  motivat¬ 
ing,  and  managing  staff  as  a  team. 

Please  respond  in  confidence  to:  Personnel 
Manager,  c/o  American-Republican  Incorpo¬ 
rated,  389  Meadow  Street,  Waterbury,  CT 
06702;  by  fax:  (203)  573-9432;  or  E-mail: 
pnagle@rep-am.com. 

An  Equal  Opportunity  Employer 


ART/GRAPHICS 


POLITICAL  CARTOONIST  SEEKS  WORK 
Experienced  (10-f  years)  cartoonist  seeks 
full-time  or  freelance  position. 
Relocation  considered.  Contact  Paul: 
notlaconic@aoLcom 


CIRCULATION 


CIRCULATION  SALES:  Experienced  profes¬ 
sional  seeks  sales/distribution  opportunity. 
Eastern  Zone  2.  Phone/Fax  (631)  588-2735 


EDITORIAL, 


AMERICA  IS  AT  WAR!  You  need  a  military  re¬ 
porter  who  thinks,  writes,  talks,  like  a  soldier. 
I’m  an  ex  combat-unit  veteran  and  experi¬ 
enced  war  zone  photographer/journalist.  I’ll 
bring  the  war  on  terror  home  to  your  readers 
with  panache,  expertise  and  flair.  FulLtime, 
part-time,  or  freelance.  Will  relocate. 

Call  John  Rosen  at  (602)  569-1010 


FROM  COLOMBIA:  U.S.  journalist  covering 
Colombia  Civil  and  Drug  War.  Contact  S.F. 
Jackson  at:  sfjacksonlO@hotmaiLcom. 


-CLASSIFIED  ADVERTISERS- 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

ws/f  our  websrte 

- www.eclitorandpublisher.com - 
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ANNUAL  DIRECTORIES 


Order  Your  Editions  Now! 

You’ll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the 
Editor  &  Publisher  International  Year  Book,  the  encyclopedia  of  the  newpaper 
industry.  PART  1  provides  the  most  up-to-date  data  on  U.S.,  Canadian  and  foreign 
dailies. ..news,  picture  and  syndicated  services.. .equipment/interactive  companies 
and  more!  PART  2  covers  community,  specialty  and  free  publications.  And  PART  3 
is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian 
markets?  Turn  to  the  Editor  &  Publisher  Market  Guide,  the  only  reference  with 
both  quantitative  and  qualitative  data,  including  cost  of  living,  crime  and  quality  of 
life  indices.. .graduation  levels.. .housing  and  rental  rates.. .relocation  information... 
exclusive  economic  and  demographic  projections  and  much  more! 
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War  Plans 


For  whom  the  register  tolls 


Advertisers  shrink  from  war 

As  conflict  looms  like  a  gathering  storm  on  the  horizon, 
newspapers  consider  advertising  sales  and  promotions 


BY  LUCIA  MOSES 


Wby  war  worries,  on  top  of  a 

stagnant  economy,  these  aren’t 
happy  times  for  ad  directors.  “Everybody’s 
just  sort  of  got  their  hands  on  their  wallet, 
and  they’re  holding  it  tight,”  says  Robert 
Schoenbacher,  who  sells  national  ads 
from  New  York  for  Advance  Publications’ 
Newhouse  Newspapers. 

Advertisers  may  have  their  hands  on 
their  wallets,  but  it’s  no  time  for  ad  sales¬ 
people  to  be  sitting  on  theirs.  Just  as  the 
events  surrounding  9/11  led  many  papers 
to  offer  discounts  in  the  travel  and  other 
hard-hit  sectors,  the  prospect  of  a  war  with 
Iraq  has  salespeople  thinking  about  how  to 
keep  advertising  flowing. 

“There’s  a  lot  that  can  be  done  to 
enhance  the  partnership.”  says  Doug 
Olsson,  director  of  sales  and  marketing 
for  the  Pittsburgh  Post-Gazette,  which 
is  developing  advertising  incentives. 
“Whether  they  pay  off  or  not  is  to  be 
determined.  We’re  not  taking  the  attitude 
there’s  nothing  we  can  do.” 

With  the  timing  of  an  attack  on  Iraq 
highly  uncertain.  The  Oklahoman  in 
Oklahoma  City  modified  its  ad  contracts 
to  allow  advertisers  to  spend  within  a  given 
range  in  a  given  time  frame  rather  than 
a  set  amount,  says  Sergio  Salinas,  the 
paper’s  ad  director.  “By  offering  them 
accommodations,  hopefully,  we’ll  retain 
them,”  Salinas  says.  “I  think  the  whole 
key  here  is  to  work  with 
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bly  see  little  to  cheer  about,  but  Blinder 
sees  good  coming  out  of  the  downturn, 
f  ^  “This  is  the  best  thing  that  ever  happened 

I  I  n  U  I  W 11  III  111  fl  |r  to  newspapers,”  he  says.  “It  teaches  us  how 
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■■■■■■  ■■  ■  ■  ■  ■  ■  ■  and  sell  with  the  ferv’or  we  should  have 

.  iL  u  ■  had  for  years.” 

ring  storm  on  thO  horizon,  WhUe  the  caution  brought  on  by  war 

'inn  color  onH  nrnmntinnc  talk  may  call  for  aggressive  ad  sales  tactics, 

>ing  SdluS  dllO  prOmOllOnS  understatement  is  the  watchword  for  many 

of  those  who  promote  to  readers. 

As  with  any  story  involving 
conflict  or  tragedy,  a  possible 
war  challenges  marketers  to 
capitalize  on  the  public’s  interest 
in  the  story  without  offending 
readers.  Many  believe  it’s  enough 
to  emphasize  the  newspaper  as 
a  complete  and  reliable  source 
of  information  and  be  ready  for 
the  increased  demand  for  single 
copies.  “With  an  event  like  that, 
people  know  it’s  happening,”  says 
Mark  Ogle,  assistant  circulation 
director  of  The  Register-Guard 
in  Eugene,  Ore. 

“We  really  need  to  remind 
people  that  the  newspaper 
The  North  County  Times  cut  prices  at  its  local  military  base,  oftentimes  has  more  depth  and 

and  address  their  concerns.  Their  concerns  analysis  than  what  they’re  seeing  on 
are  our  concerns.”  television,”  says  John  Murphy,  director 

And  in  Kansas,  The  Topeka  Capital-  of  marketing  communications  for  the 

Journal  is  calling  on  the  people  behind  its  Akron  (Ohio)  Beacon  Journal,  which 
dormant  accounts,  rolling  out  creative  ad  plans  to  use  rack  cards  and  radio  ads  to 
designs  and  frequency  packages,  and  that  end.  “The  message  just  requires  a 

emphasizing  idea-based  ads  over  image  touch  that’s  more  deft.” 

ads,  says  Advertising  Director  Roger  Although  war  may  be  an  abstract 

Brokke.  Although  this  might  not  seem  to  be  possibility  in  many  markets,  papers  such 

the  best  time  to  launch  new  products,  the  the  North  County  Times  in  Escondido, 
paper’s  new  music  monthl>’  RockKansas-  Calif.,  close  to  Camp  Pendleton,  are 
.com,  a  spinoff  of  the  paper’s  Web  site  of  the  already  in  foil  promotional  swing.  The 

same  name,  has  done  well  with  advertisers  Times  has  contacted  teachers  to  remind 
wanting  to  reach  the  youth  market  The  them  of  the  paper’s  teaching  value  and  is 

Capital-Journal  has  similarly  high  hopes  developing  a  map  of  Iraq  for  them  to 

for  its  new  women’s  monthly  HersKansas.  use  in  the  classroom.  Circulation  Director 

These  tough  times  call  for  a  more  aggres-  Mark  Henschen  says.  The  paper  also 
sive  sales  approach  that  starts  with  has  lowered  its  single-copy  prices  on  the 
analyzing  advertisers’  military  base  to  10  cents  from  35  cents 

needs,  says  Mike  Blinder,  daily  and  to  $1  from  $1.25  Sunday, 
the  Tampa,  Fla.-based  Returning  to  the  ad-revenue  front, 

president  of  the  Blinder  increased  reader  interest  gives  ad 

Group  multimedia  sales  salespeople  something  to  talk  to 
consultancy.  “We  have  to  advertisers  about,  says  Jason  Klein, 
become  street  fighters,”  he  incoming  CEO  and  president  of  the 
says.  “You  can  still  convince  '  Newspaper  National  Network.  “For 
shoppers  to  make  a  pur-  advertisers  who  do  want  to  stand  out,  itll 
chase.  Our  advertisers  need  be  a  better  value  for  them,”  he  points  out, 
help  in  this  economy.  We  because  more  people  would  be  reading  the 
can  give  them  that  help.”  newspaper  and,  presumably,  seeing  their 
Most  ad  directors  proba-  ads  —  at  no  extra  cost.  11 
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War  Plans 


If  there  s  a  war ... 


Papers  won’t  go  wire-less 

AR  Reuters,  and  news  services  have  scores  of  reporters 
and  photographers  ready  to  cover  a  U.S.  attack  on  Iraq 


BY  DAVE  ASTOR 

They’re  trained,  armed  (with 

communications  and  safety  equip¬ 
ment),  and  massed  at  Iraq’s  border. 
But  wire-service-distributed  journalists 
won’t  kill  anyone.  Instead,  they’ll  make  sure 
even  the  smallest  newspapers  get  firsthand 
coverage  if  the  United  States  goes  to  war. 
“Few  newspapers  have  the  resources  to 
cover  something  like  this  on  their  own,”  says 
Peter  Cbpeland,  editor  and  general  manager 
of  Scripps  Howard  News  Service  (SHNS). 

One  wire  is  even  offering  art  from  the 
front,  via  Richard  Johnson  of  the  Detroit 
Free  Press.  “There’s  going  to  be  a  ton  of 
photographs,  so  illustrations  will  be 
another  way  of  telling  the  stoiy,”  says  Jane 
Scholz,  editor  of  Knight  Ridder/Tribune 
Information  Services  (KRT). 

Wire  services  are  already  using  the  Web 
to  provide  clients  with  material.  KRT,  for 
instance,  offers  more  than  1,500  photos, 

graphics,  and  other  Iraq- _ 

related  visuals  via  its  site  — 
and  has  seen  an  increase  in 
one-shot  sales  to  newspapers 
that  don’t  subscribe  to  KRT. 

The  Associated  Press  now 
has  more  than  40  reporters, 
photographers,  and  TV 
people  in  the  Iraq  region. 

How  many  more  if  there’s  a 
war?  “It  depends  on  how 
much  access  there  is,  how 
long  the  conflict  lasts,  and 
the  aftermath,”  replies 
Thomas  Kent,  deputy  man¬ 
aging  editor  at  AP,  which  has 
1,700  U.S.  newspaper  clients. 

Reuters  has  about  a  dozen 
people  in  Baghdad  and 
imother  dozen  elsewhere  in 
Iraq.  If  war  breaks  out, 

Reuters  would  have  about 


AP  photographer  Laura  Rauch 
during  a  sandstorm  in  Kuwait: 
Rauch  took  the  “Photo  of  the 
Year”  in  £&P's  2002  contest. 
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90  reporters,  photographers,  and  film-crew 
people  in  and  around  Iraq,  says  Michael 
Stott,  the  wire’s  London-based  editor  for 
Europe,  the  Middle  East,  and  Africa. 

The  New  York  Times  News  Service  plans 
to  use  a  large  contingent  of  staffers  from 
The  New  York  Times  and  the  news  service’s 
partner  papers.  Laurence  M.  Paul,  execu¬ 
tive  editor  of  the  news  service  and  New 
York  Times  Syndicate,  adds  that  the  syndi¬ 
cate  would  offer  special  war-related  content 
—  including  articles  by  famous  writers. 

The  Los  Angeles  Times-Washington 
Post  News  Service  would  draw  on  war 
coverage  from  as  many  as  60  reporters  and 
photographers  from  the  Los  Angeles  Times, 
The  Washington  Post,  and  other  contribut¬ 
ing  papers,  according  to  Kate  Carlisle, 
LAT-WP  managing  editor  for  Washington. 

KRT  will  make  use  of  the  work  of  about 
75  reporters  and  photographers  if  there’s 
a  war.  About  half  would  be  from  Knight 


Ridder  newspapers  and  half  from  other 
KRT  contributors  such  as  the  Chicago 
Tribune  and  The  Dallas  Morning  News. 
Scholz  estimates  that  about  30  of  the  75 
are  already  in  the  Iraq  region. 

SHNS  would  distribute  war  stories  and 
pictures  by  seven  journalists  who  work  for 
either  the  news  service  itself  or  an  E.W. 
Scripps  Ck).  paper.  It  also  would  offer  Iraq 
coverage  from  papers  outside  the  Scripps 
chain  that  contribute  to  SHNS.  Copeland 
says  a  reporter  and  photographer  are  now 
providing  material  from  Kuwait  for  print 
newspapers,  online  newspapers,  and 
Scripps-owned  TV  stations. 

Meanwhile,  wires  are  making  homefront 
plans.  “We’ll  be  all-hands-on-deck  here  in 
the  event  of  a  war,”  says  C!arlisle,  noting 
that  editors  would  “staff  the  desk  almost 
around  the  clock”  rather  than  the  16  hours 
a  day  in  normal  times. 

Wires  expect  to  cover  the  war’s  aftermath 
—  including  a  possible  U.S.  occupation  of 
Iraq  —  with  an  on-site  level  of  staffing  that 
may  be  reduced  but  not  eliminated.  “We 
won’t  pack  up  and  disappear  when  the  war 
is  over,”  says  Stott  of  Reuters. 

Kent  adds  that  AP  will  stick  with  Iraq 
just  as  it  has  stuck  with  Afghanistan. 

“We’re  still  well-staffed  in  Afghanistan,” 
he  reports,  “even  though  that  story  hasn’t 
gotten  as  much  attention  in  newspapers 
as  it  used  to.”  H 
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growing  local  reach: 

newspaper  Sc  broadcast  executives  share  successful 
strategies  for  converged  media,  advertising  Sc  more 


San  diego  paradise  point  resort  Sc  Spa  l  may  7-9,  2003 

Editor  and  Publisher  is  the  leading  newsweekly  for  the  newspaper  industry  and  Mediaweek  is  the 
magazine  covering  the  business  and  content  issues  of  the  media  business.  Both  publications  are 
co-producing  the  expanded  2003  version  of  E&P’s  annual  Interactive  Conference  &  Trade  Show, 
which  will  focus  on  Local  Market  Media  Integration  and  the  co-opetition  between  newspaper 
and  broadcasting  corporations  and  Web  sites.  Attendees  will  learn  how  to  make  their  online 
efforts  more  successful  and  profitable,  from  the  industry  executives  that  are  leading  the  way. 
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The  8th  annual  EPpy™ Awards  will  also  be  presented 
to  the  best  of  online  newspapering  and  broadcasting. 


For  more  infonnation,  visit  unvw.interacHvemediaconferettce.com  or  call  (toll-free)  888-536-8536. 
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TECHNOLOGY 


Lego’s  legacy 


Much-merged  output- systems  vendor  supplies  many  CTP  sites 

BY  JIM  ROSENBERG 

OTHER  VENDORS  HAVE  BIGGER  SHARES  OF  THE 

market,  but  perhaps  none  has  left  a  bigger  mark 
with  its  share.  Esko-Graphics’  copy  dot  scanners 
brought  screened  ad  films  into  digital  work  flows. 
Two  of  its  exposure  systems  landed  the  two 
biggest  contracts  in  an  industry  that,  after  20  years,  was  willing  to 
believe  computer-to-plate  (CTP)  output  would  work.  Last  month, 
however,  the  vendor  said  it  will  restructure  around  core  markets 
that  do  not  include  newspapers.  An  executive  indicated  it  is  talking 
to  at  least  one  potential  buyer  of  its  newspaper  business. 


USA  Today  is  Esko-Graphics’  largest 
U.S.  customer  and  only  user  of  its  Crescent- 
News,  based  on  Gerber  Systems’  3030 
model.  Belgium’s  Barco  N.V.  acquired 
Gerber  in  1998  and  developed  that  inter¬ 
nal-drum  machine  largely  for  USA  Today. 

Needing  high  throughput  more  than 
high  resolution,  most  U.S.  CTP  newspapers 
do  not  use  drum  imagers.  Except  for 
lower-volume  USA  Today  sites,  those  that 
do  use  a  DMX,  from  Purup-Eskofot  AS, 
which  also  supplies  some  of  them  (and 
some  film-to-plate  sites)  with  EskoNet 
output-management  software. 

Developed  by  Eskofot  AS  and  able  to 
image  at  high  resolution  for  commercial 
work,  three  DMX  models  also  deliver  high 
volumes  (up  to  270  broadsheet  pages  per 
hour)  at  a  low  resolution  by  quickly 
imaging  a  large  surface  area,  from  which 
an  inline  guillotine  cuts  two  or  three  plates. 
The  green-laser  DMX’s  design  permits  fast 
field  change  to  a  violet  laser,  if  needed. 

In  1996,  Eskofot  merged  with  Pump 
Prepress  AS,  the  graphic-arts  unit  of  LMX 
AS,  a  part  of  Denmark’s  Lego  Group,  best 
known  for  its  namesake  plastic  toy  blocks 
and  majority  owner  of  the  new  company. 
Early  last  year,  Pump-Eskofot  merged  with 
Barco,  creating  Esko-Graphics. 

In  1999,  the  same  year  its  future  merger 
mate  took  an  order  for  dozens  of  Crescent- 
News  imagers,  Pump-Eskofot  sold  23 
DMX  systems  to  Investor’s  Business  Daily 


(six  more  were  sold  after  the  merger  to 
equip  three  more  IBD  print  sites).  Other 
U.S.  sites  include  The  Roanoke  (Va.)  Times, 
Florida  Today  in  Melbourne,  the  Columbia 
(Mo.)  Daily  Tribune,  and  the  Seattle  Times 
Co.’s  commercial-printing  subsidiary. 


“We  were  initially  veiy  concerned,  but 
we’ve  been  assured  that  they  will  provide 
service  —  I  think  they  said  for  seven  years,” 
said  Gerald  H.  Polk,  IBD  production  chief 
Still,  the  fomier  Knight  Ridder  exec,  w'ho 
served  as  San  Jose  (Calif)  Mercury  News 
operations  \ice  president,  said  that,  in  the 
meantime,  Esko-Graphics  can  be  expected 
to  raise  service  prices.  With  no  service  con¬ 
tract,  machines  off  warranty  are  serviced  as 
needed.  “It’s  fairly  expensive,”  he  said. 

Looking  four  to  seven  years  out,  Polk 
said,  “It’s  safe  to  say  we’ll  be  phasing  out 
these  machines  as  they  come  off  the  books.” 
Based  on  experience,  IBD  would  phase  out 


DMX  anyway,  he  said,  calling  them  “fairly 
high-maintenance  machines  [and]  expen¬ 
sive  to  mn.”  And  because  the  DMX  did  not 
noticeably  improve  the  quality  of  the  print¬ 
ing,  Polk  said,  IBD  probably  will  switch  to 
to  using  its  print  sites’  own  machines  — 
mostly  Agfa-Autologic  3850  CTPs.  “That’s 
kind  of  the  direction  we’re  heading.” 

Although  its  nonlaser  ultraviolet  Dicon 
never  came  to  market,  Esko-Graphics’ 
Imagemaker  made  its  debut  in  1999,  when 
Pump-Eskofot  said  it  would  supply  the 
Chicago  Sun-Times  with  machines  for  film 
output.  In  four  convertible/upgradeable 
models,  it  was  designed  in  two  sizes  for  film 
and/or  polyester  and  metal  plates.  Tlie 
Sun-Times  has  six  smaller-format  Image- 
makers,  for  which  the  manufacturer  has 
assured  Bariy  Mechanic  of  parts  availability 
and  continuing  support.  Though  his  paper 
“had  ongoing  issues  over  service  contracts,” 
the  production  vice  president  considers  the 
matter  now  resolved.  “Our  service  has 
actually  gotten  better,”  he  said,  adding  that 
“we  primarily  do  our  own  support.” 

Planning  an  upgrade  to  EskoNet  version 
1.5,  Mechanic  said  it  concerns  him  more, 
although  alternatives  are  available. 

“As  far  as  I  know,  things  are  going  to  be 
unchanged  for  us,”  said  Roger  S.  Silvey, 
operations  director  for  Cox  North  Carolina 
Publications  in  Greenville,  which  has  mn 
version  1.5  since  September. 

Using  EskoNet  planning  and 
page-pairing  in  conjunction 
with  Barco-developed  Flow- 
Drive  work-flow'  softw'are 
“has  really  worked  well  for  us,” 
said  Silvey. 

But  when  the  printer  of 
three  daily  newspapers,  11 
weeklies,  and  many 
commercial  jobs,  tested  beta 
version  2.1  in  early  December, 
“itjust  would  not  fit  our  i 

operation,”  Silvey  said.  “In  fact,  it  wouldn’t 
fit  any  newspaper’s  operation.” 

Among  other  things,  the  new  version  i 

relied  on  one  plan  per  section  rather  than  I  j 
per  publication.  With  Greenville’s  work-  ■  j 
load,  “we  would  have  had  to  do  close  to  100  1 1 

plans,”  Silvey  said.  “We  can’t  live  with  that.”  i  | 

Programmers,  who  fixed  problems 
on-site  and  in  Denmark,  return  to  j  | 

Greenville  this  week  to  test-drive  their  I 

changes.  “Naturally,  we’re  concerned  about  ;  I 
who  might  end  up  owning  the  EskoNet  1 

system,”  said  Silvey,  adding  that  CTP  still  j 
seems  hard  to  justify  on  the  newspaper  side  ;  \ 

but  may  be  suited  to  commercial  work.  0  i 


DMX  imagers  (rear)  at  Tribune  Publishing  Co.  in  Columbia,  Mo. 
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BERRY  TUIIS  ilBflRT 
IRE  ERR  RE  W 

But  the  innovative  cartoonist  will  be  involved  in  other  projects 


BY  DAVE  ASTOR 


cartoonist  to  think  that,  given  how  busy 
he’s  going  to  be  during  the  next  few 
months,  maybe  it  was  time  to  stop  doing 
a  seven-day-a-week  feature. 

Berry  will  be  busy  handling  the  estate 
of  his  mother,  who  died  Feb.  4  at  the  age 
of  98.  He’ll  also  be  “downsizing”  his  living 
arrangements.  He  currently  resides  part  of 
the  year  in  Boynton  Beach,  Fla.,  and  part 
on  Cape  Cod  in  Massachusetts.  He  will 
either  live  full-time  on  Cape  Cod  or  spend 
part  of  the  year  in  a  smaller  Florida 
abode.  The  Cape  Cod  house  was  built  by 


et  cetera  . . . 

Editorial  cartoonist  Jeff  Stabler  of  The 
Cincinnati  Post  and  Newspaper 
Enterprise  Association  is  doing  the 

nmnif oi »«»«■«  krMiAMuw  Moderately 

Confused”  comic 
starting  March  3. 
The  panel  replaces 
“Berry’s  World”  (see 
above  story)  in  the 
NEA  package.  ... 
AccuWeather.com 
broke  its  record  for 
page  views  in  a  day 


www.editorandpublisher.com 


Berry’s  great-grandfather  in  about  1840! 

“It’s  tough  to  stop  doing  ‘Berry’s  World,’ 
but  I  had  a  good  run,”  says  the  cartoonist. 
“I’m  about  ready  to  try  some  other  stuff.” 

The  Chicago  native  is  already  working  on 
a  children’s  book  and  may  also  freelance  — 
possibly  contributing  to  syndicated  comics 
or  doing  greeting  cards. 

“Berry’s  World”  greeted  readers  in  1963 
as  an  innovative  feature  that  wasn’t  quite 
an  editorial  cartoon  and  wasn’t  quite  a 
traditional  comic,  though  it  had  a  comic- 
panel  shape.  On  any  given  day,  Beny  might 


:  with  5.6  million  on  Feb.  14,  as  people  sought 
!  information  about  the  then-impending  blizzard 
that  dumped  huge  quantities  of  snow  in  parts 
I  of  the  country. ...  Tribune  Media  Services 
I  promoted  four  executives  to  vice  president: 

:  Alexa  Bazanos  (human  resources),  Jay 
I  Brodsky  (technology),  Jay  Fehnel  (business 
development),  and  Stephen  Tippie  (marketing). 
...  Roy  Peter  Clark  will  write  a  weekly  column 
called  “MediaWise”  for  the  New  York  Times 
Syndicate  beginning  next  month.  Clark  is  vice 
^  president  and  senior  scholar  at  the  Poynter 
;  Institute  and  the  author  of  several  books 
i  on  writing  and  journalism. ...  “Dear  Abby” 

!  writer  Jeanne  Phillips  will  receive  the  2(X)3 


...  whi/e  \/isions  of 

WAR  WITH  IRAQ 

danced  in  hfs  bead. 


JIM  Berry’s  feature  is  a  hybrid,  as  is  the  ^  ^ 

combination  of  reasons  why  it’s  ending  after 
40  years.  “Berry’s  World”  —  available  in  a 
“Best  of’  format  through  the  end  of  the  month 
—  is  described  by  its  creator  as  “sort  of  a  cross  ^ 
between  an  editorial  cartoon  and  a  New  Yorker  cartoon.”  ^ 

And  the  variety  of  reasons  why  it’s  ending?  Berry,  71,  noted  that  the 
Newspaper  Enterprise  Association  syndicate  wanted  to  take  him  off 
the  payroll  and  make  him  an  “independent  contractor.”  That  led  the 


Apologies  to  Clement  Moore  o  2002  b,  nea  me 

Jim  Berry  had  a  dream  job  for  40  years. 


make  a  political  point,  provide  social 
commentary’,  offer  a  funny  gag,  or  combine 
all  three  approaches. 

In  The  Comics:  Since  19-t5,  Brian  Walker 
wrote  that  features  such  as  Berry  ’s  “paved 
the  way  for  more  direct  political  and  social 
comment  on  the  funnies  page.” 

Berry  never  missed  a  deadline  in  four 
decades,  even  when  he  had  prostate  cancer 
and  his  wife  had  breast  cancer.  He  also 
managed  to  find  time  one  year  to  serve  as 
president  of  the  Association  of  American 
Editorial  Cartoonists.  Obviously,  the 
AAECers  who  elected  him  thought  Berry' 
was  at  least  partially  an  editorial  cartoonist! 

The  NEA  package  goes  to  more  than 
600  newspapers.  It’s  hard  to  know  exactly 
how  many  used  “Berry’s  World”  (on  either 
Op-Ed  or  comic  pages),  but  it  was  one  of 
the  most  popular  parts  of  the  package.  11 


Advocacy  Award  Feb.  26  from  the  Alzheimer’s 
Association  of  Los  Angeles.  Phillips  has 
written  about  Alzheimer’s  in  her  Universal 
Press  Syndicate  column.  And  her  mother  — 
original  “Dear  Abby”  writer  Pauline  Phillips  — 
has  the  disease. ...  The  National  Society  of 
Newspaper  Columnists  has  formed  the  NSNC 
Education  Foundation  to  offer  learning  and 
training  opportunities  to  current  and  future 
columnists.  For  more  info,  see  http://www 
.columnists.com/foundation.htm. ...  The 
Erma  Bombeck  Online  Museum  (http://www 
.ErmaMuseum.org)  added  seven  lost  episodes 
of  the  1981-82  TV  sitcom  Maggie  created  by 
the  columnist,  who  died  in  1996. 
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Shoptalk  I 

ENum  pus 

Sydney  Schanberg  takes  a  look  at  the  military’s  new  ground  rules  i 

Em-bed-ded,  said  Sydney  H.  Schanberg,  savoring 
the  word’s  many  ambiguities  and  connotations. 
“Embedded  means,  ‘You’re  there.’  It  also  means, 
‘You’re  stuck.’”  Like  Chris  Hedges,  profiled  else¬ 
where  in  this  issue,  Schanberg  is  one  of  the  media’s 
leading  authorities  on  hazardous  duty.  A  decorated  correspondent 
for  The  New  York  Times,  his  adventures  in  Vietnam  and  Cambodia 
during  the  1970s  —  and  the  plight  of  his  former  aide,  Dith  Pran  — 
were  dramatized  in  the  Oscar- winning  1984  film.  The  Killing 
Fields.  An  Army  veteran  himself,  Schanberg,  68,  left  the  Times  in 


1986  and  now  writes  for  The  Village 
Voice  in  New  York. 

Last  week,  after  E^P  received  a  copy 
of  the  “ground  rules”  for  embedded 
reporters  who  will  give  up  certain 
press  freedoms  for  the  chance  to  travel 
with  U.S.  combat  troops  attacking 
Iraq,  we  forwarded  a  copy  to 
Schanberg.  His  reaction?  He’s 
impressed  by  the  Pentagon’s 
promise  of  media  access  and 
long  list  of  what  will  be 
“releasable.”  It  appears  to  be  a 
“big  leap  forward”  from  the 
military’s  shutting  off  (or 
jerking  around)  reporters  in 
the  country’s  most  recent 
armed  conflicts.  And,  in  any 
case,  “anything’s  better  than 
covering  the  war  from  a  briefing  room, 
where  you  are  always  the  stupidest 
person  in  the  room.” 

But,  on  closer  inspection,  doubts  grew. 
“If  I  were  an  editor  and  I  received  this 
document,”  he  said,  “I’d  be  on  the  phone 
to  the  Pentagon  for  clarification  within 
10  minutes.  I’d  be  saying,  ‘What  do  you 
mean  by  that?’" 

This  is  critical  because  the  embedding 
concept  is  clearly  aimed  at  getting  “good 
P.R.”  for  the  military,  he  added.  “It’s  hard 


for  any  reporter  to  be  aggressively 
critical  of  someone  you’re  bonding  with,” 
Schanberg  pointed  out.  Perhaps  that’s 
why  he  has  “never  been  embedded”  and 
in  Vietnam  insisted  on  being  “self- 
governed.”  In  fact,  he  urged  editors  now 
to  request  fewer  embedded  slots  or  at 

least  allow  their  best  reporters 
to  roam  ft^ly. 

“You’d  rather  not  be 
hampered  at  all,”  he  admitted, 
“but  as  a  journalist,  and  a 
realist,  I  don’t  expect  to  walk 
into  the  military’s  shop  and 
break  all  the  china.  You’re  a 
fool  if  you  believe  that.  But 
the  military,  on  the  other 
hand,  must  recognize  you  are 
a  professional.”  Indeed,  he 
found  in  Vietnam  that  only  one  in  a 
thousand  reporters  would  ever  knowingly 
jeopardize  a  military  operation,  and  no 
doubt  that  remains  true  today. 

Many  of  the  new  ground  rules 
Schanberg  finds  sensible  or  benign.  The 
rule  forbidding  journalists  from  carrying 
firearms  seems  like  a  good  one,  although 
a  few  gonzos  did  pack  pistols  in  Vietnam, 
he  recalled.  “Anything  that  makes  you 
look  like  a  combatant,”  he  said,  “is  bad.” 
That’s  also  why  he  (unlike  Chris  Hedges) 


is  against  reporters  speeding  off  in  jeeps.  1 1 

The  new  rules,  in  fact,  ban  breaking  j  j 

away  in  any  vehicle.  1 1 

Schanberg  is  also  impressed  that  the  1 1 
rules  seem  to  carry  no  requirement  for 
submitting  copy  to  authorities  —  i.e.,  no  | 
opportunity  for  censorship.  But  the  more  | 
he  studied  the  rules,  the  more  he  found 
vague  language,  restrictions,  and  '  | 

situations  where  copy  can  be  held,  if  not  J 

sanitized.  For  example.  Rule  4F7  says 
that  the  date,  time,  or  location  of  1 1 

completed  missions  and  actions,  as  well  !  | 
as  results,  are  “releasable”  —  but  “only  if  j , 
described  in  general  terms.”  i  I 

He’s  also  concerned  about  Rule  4A:  “All  * 
interviews  with  service  members  will  be  on 
the  record.”  Sounds  fine,  right?  The  prob¬ 
lem  is,  if  soldiers  fear  their  names  may  be 
in  papers,  it  “has  the  possibility  of  shutting 
people  up,”  Schanberg  declared.  If  they  say 
anything  negative  about  an  operation  or  i 
living  conditions,  their  superior  “may  have  , 
their  ass.”  In  Vietnam,  he  recalled,  “most 
things  guys  really  wanted  to  tell  you  were 
not  on  the  record.”  Also,  will  reporters 
always  have  a  military  escort  —  or  “baby 
sitter,”  as  he  put  it  —  to  listen  in  as  they 
interview  troops  or  visit  local  hospitals? 

Even  what  he  initially  saw  as  a  big 
plus  —  not  having  to  submit  stories  for  i ! 
approval  —  came  to  look  like  a  double-  : ' 
edged  sword  when  he  considered  the 
strongly  worded  language  about  expelling 
“embeds”  who  get  out  of  line.  “You 
might  be  able  to  file  what  you  want,” 
he  explained,  “but  you  will  always  have 
to  worry  about  the  penalty  if  you  are  on 
the  edge  of  the  rules.  That’s  certainly 
designed  to  make  you  pull  your  punches 
if  you  have  any  doubts.  They’re  saying, 

‘Here  are  the  rules:  If  you  don’t  follow 
them,  you  get  thrown  out.’” 

This  made  him  reflect  on  a  war  reporter’s  1 1 
higher  calling.  “Civil  disobedience,”  he  said, 

“is  needed  sometimes,  and  you  just  have  to 
accept  the  possible  consequences.”  He 
offered  the  example  of  rushing  off  on 
your  own,  against  orders,  to  the  scene  of 
a  rumored  massacre  of  civilians  (a  scene, 
one  recalls,  from  The  Killing  Fields).  1 1 

“The  only  way  we  will  know  anything  ' 
for  sure,”  Schanberg  advised,  “is  when 
[  the  rules  go  into  practice.  That’s  the  test,  j ! 
'  and  until  then  we  need  to  say  —  well 


believe  it  when  we  see  it.”  11 
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Conservationists 
wanted  to  plant  more  trees. 


The  Forest  Products  Industry 
wanted  to  plant  more  trees. 


(After  much  debate,  they  decided  to  plant  more  trees.) 


In  fact,  the  participants  in  the  Sustainable  Forestry  Initiative®  program  are 
planting  more  than  1 ,7  million  trees  every  day.  That's  over  650  million  a  year. 
It's  a  marriage  of  environmental  responsibility  and  sound  business  practices. 
And  that  provides  us  v/ith  the  v/ood  and  paper  products  we  need,  while  helping 
to  ensure  the  future  of  our  forests  and  wildlife  for  generations  to  come. 


SUSTAINABLE  FORESTRY  INITIATIVE® 

Growing  tomorrow's  forests  today.’ 


www.oboutsfi  .org 


We  Earn 

Dy  me  u 

OURfREEDOM 

Daily  ' 


The  Freedom  of  Information  fight  never  ends.  Every  day,  at 
every  level  of  government,  there's  somebody  trying  to  shut  the 
public  o4t  of  the  public's  business. 

We  believe  newspapers  must  be  the  front-line,  everyday 
challengers  of  official  secrecy.  We  must  break  through  the 
stonewalling,  break  down  the  barriers  to  information  that  should 
be  free  arid  open  to  all. 

We're  most  proud  of  the  leadership  role  taken  by 
Knight  Ridder  newspapers  in  mounting  freedom-of-information 
(^allenges. 

This  can  involve  teams  of  lawyers,  cost  hundreds  of 
thousands  of  dollars  and  result  in  headlines.  Such  as  the 
Kansas  Supreme  Court  granting 
The  Wichita  Eagle  access  to 
records  of  crimes  committed 
by  inmates  on  parole.  And  a 
federal  judge's  order  opening 
deportation  hearings  as  sought 
by  the  Detroit  Free  Press. 

Other  freedom-of- 
information  challenges  by 
Knight  Ridder  newspapers  -  S 
the  overwhelming  majority,  in  fact - 
happen  quietly.  When,  for  example,  a 
reporter  for  the  Ledger-Enquirer  in  Columbus, 

Ga.,  stands  up  at  a  city  council  meeting  and 
insists  that  the  council  state  its  reason  for  going 
into  closed  session.  Or  when  reporters  at  The 
Charlotte  Observer  persuade  city  and  county 
officials  thot  the  public  records  law  applies  to 
their  emails. 

Every  day,  all  over  the  country,  in  cities 
large  and  small,  Knight  Ridder  newspapers 
stand  up  for  public  access  to  public  business. 

We  will  keep  fighting  to  keep  information 

free,  no  matter  what  the  cost.  To  do 

otherwise  is  too  big  a  price  for  our  democracy  to  pay. 

Knight  Ridder.  What  a  difference  a  newspaper  can  make 


>KnightRidder> 


Information  for  Life 


We're  local, 
coast  to  coast, 
in  newspapers. 


>  The  Pbilodelphia  Inquirer 

>  Detroit  Free  Press 

>  The  Miami  Herald 

>  San  Jose  Mercury  News 

>  The  Kansos  City  Stor 

>  The  Chorlotte  Observer 

>  Fort  Worth  Stor-Telegram 

>  Saint  Paul  Pionwr  Press 

>  Contra  Costo  Newspaper* 

>  Philadelphia  Doily  News 

>  Akron  Beacon  Journal 


>  Lexington  (Ky.)  Herald-leoder 
»  The  (Columbia,  S.C.}  State 

>  el  Nuevo  Herold  (Miomi) 

>  The  Wichita  (Kan  )  Eagle 

>  The  Mocon  (Go  )  Telegraph 

>  Belleville  (HI.)  News-Democrot 

>  (Wilkes-Barre.  Pa  )  Times  Leoder 

>  Duluth  (Minn  )  News  Tribune 

>  Columbus  (Go  )  Ledger-Enquirer 
)  Tallahassee  (Fla.)  Democrat 

>  The  (Myrtle  Beoch,  S  C.)  Sun  News 


I  The  (Biloxi,  Miss.)  Sun  Herald 
I  The  (Fort  Wayne,  Ind  }  News-Sentir>el 

>  Brodenton  (Fla  )  Herald 

»  The  (San  Luis  C^ispo,  Calif.)  Tribune 

>  The  Monterey  County  (Calif.)  Herald 

>  Grand  Forks  (N  D  }  Herold 

» (Stole  College.  Po  j  Centre  Doily  Times 

>  Aberdeen  (S  D.)  American  News 
»  Worner  Robins  (Go  )  Doily  Sun 

I  The  Olathe  (Kon  )  News 


...and  on  the 
Real  Cities  Network. 

REAL 

Cities 


WWW.  realcHies  com 
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